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1. siduas¥anangns

1.1 Ssvangns 2 |56 |3 |1 |9 ]9 |4 |0 0|1

1.2 Yanangns
e : MANERTUIMTIINITUIN @1v1IV L IRNTIUTINANITAN
AYIBINOY : Bachelor of Business Administration

Program in Trading Business Innovation

2. FoU3nnuazanviivn
21 3 (mwilne)  : Uivnsgshetadin (uinnssugsianisdn)
(Mw1dangw) : Bachelor of Business Administration
(Trading Business Innovation)
2.2 ot (nwlne) : U8, (WinNsTugINanNIsAn)
(Mw1dangw) : B.B.A. (Trading Business Innovation)

3. J¥en
Taidl

4. Iwumeiniityunaaanangns
Litfeundn 124 mizein
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5.3 n133uLIAnE
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5.4 anusanfiafuanntudu
- UTHM 3R 0048 911R (UMITW) Y50 NGUTININITNAIALAENITINTINUIEVDY
LATBLATEYlAASMY JULUUTaIAIINTINTeatuaty wuUNInIA/aniafinyinuy
Hnelin 50% vewidingns (Suvumsfnwnaenanangns)
5.5 M3l uigdnianisanen
- TvlSygiesannivine)

6. Indlanunsausznauldudsdnianisinu
7.1 wilnguwe (Salesperson)
7.2 JAILEIANITIIUA (Assistant Store Manager)
7.3 {ARN1531UAUEN (Store Manager)
7.4 f3adwnineg (Distributor)
7.5 fUsEnaun1sIuAIUAN (Retail Operators)
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o/ [ I3 o ¢ = 4
1. USweun nguseaed uasnadnsnisiseus
1.1 YSugrvewiangns
1InNsAnw g e uarU)Un ieiaundunatdnufiindssgndninug asreuinnssy

]
a Y

USudsiawmalulad nieuSeuiandszaunisalase danwueldells Ansssy 9305350 inwednan
uazAauanRnudufUsznouns Weimunaunmdinuasdsnuegiedsdy
1.2 IngUITaIAvamaNgns
1.2.1 WielsgdSamsnuiiaanug vinweuazyszaunsallunuorngsfanisin e
sunw malulaBansaumeauasmsdemsiaunsadoslostunuendn
1.2.2 Lﬁdﬁ;ﬁﬁ’n%ﬁ]miﬁﬂmLﬁmﬁﬂwmﬁmiwﬁ uAUQNIDE A 19ETIA NITINUHY
N15UIMTIANTS MsUszanunumsUssiiunalunisyfiinumenuedasaidanulasadely
nsvinuURaeansEuIuNsUURNulunuean
1.2.3 WieligdsansAnuuszgnaldnuiuasmaluladsugsionsilunsufoiay
mavuusunumelFanmsaifdnsasuuladunuendngsfionisi
1.2.4 eligdsanmsnwaauianssufionidgmuasiaunnuendngsianism
1.2.5 Wislgdnsansdnuniinudnvazdeuszneunts awnsavhaudugeruzldd
Uushse Tausssuiivannuans Lailnusssuaiesssumsnganiuaued
1.3 HAAWSNISITEUS
1.3.1 HadWsN1938UTEAUNANgAT (Program Learning Outcomes: PLOs) Lﬁ@éHEj@
msseunsaeulunangns gdnsanisfnwazaninse
HBANSNI338USTEAUNANEAS (Program Learning Outcomes: PLOs)
PLO1 UftRumungszidovvesdany Sulaveusewtind vinsuduiiy aswional wazuang
waAnssudegusznounslaemsymindssansenusedsnn Sausssuuazdsnnde
PLO2 Apansuaiiiauanumentwilng nMuwidingy vienwiondeunuunsgiuainals
PLO3 1donldiaTesile maluladddvia uavdelunisdninsdud msliuinisneludud uay
witgvnlunsuImsdnnisssianismla
PLOA AAs8uuIfAn nguf nseuIunns uasnadafiisades 1on1aunugsAa nsauau
ANNMELA NM3IRN1INTnensluium wassediunanisufiRausuile
PLOS Usziiuteyaifafian ansauma mnuiasullasananinuindey wagaamaInyviate

a a 1

mamusssuedndulalunisafiugsianisalaegediuse@nsan

3
va aa (%

PLO6 WauuwuIn U Uanauwasuinnssudanialvd lagldnssuiunisfndeeenuuunas
WEIIATIHIAIAULDS
DNUUUNANGATANULUINIIVBY Bloom's Taxonomy
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1.3.2 Wan1snisiteuilundazdulindenndesiunadnsnisiseuivamengns

FYUILHAINNIN

M1319ANUTURUS TENTIHAANTNTITBUTVRMANgATUATWAILINISNsBUS TuuAas Ul

Wan1sn1sieuiluudazdudl (Year-LOs)
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YLO1.1
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FTAUANANANIINAANSNTITEUIVRIMANGAS

PLO1 | PLO2 | PLO3

PLO4

PLO5

PLO6

YLO3.10

WARSLLINIINITEBNALULULIRNTI
WINaYE LwIne vaowmalulag
NnosdmmAnITUNLeTNgsAa
mMsdiaseaulsilieu
NINITUYVITY

A

A

A

YLO4.1

Wonlduatuuifin Ngud NIEUIUIS
wazmAdAluNISUSIISIASINIG
WawauIua1Inegraduszuy

YLO4.2

= v A A " v
Wonldszuvarsaumnaniioudanuszuy
dunataaz iU Winnssy
uazmalulag

YLO4.3

TATIENTRYALTITUAUNEATIUUING
untgmuazanaulasiiiulasanig

An

YLO4.4

wanangAnssudesUsznauLasinye
Msaea1sNulusIAns B UIMISINNIG
$UAN

YLO4.5

A v Y a v [ a
\WenvelassnuiingdIvesiugsna
AdanuazAdsilugnisifioulasany
A1V UMINNANNTS

An

YLO4.6

Usgiliuununulasany Jnsevasy
USEIIUNANTTANHUY S18UNE
NSUURMULATIUAIUNANNTT
sUlUUKaYNSTUIUNTS ULausuLaY
IHEUNINATUAEFURUUITNTAN9Y

YLOA4.7

WUANAUTENBUNIT IANITINUNTNINT
yanavas LA LilaUIMTAnTi LA
WH99URY 5129 ATIadeULaY
n1sAnRINNaNISUS URULAL
Usgansnn




11

Wan1sn1siEeuiluudazyudl (Year-LOs)

FTAUANANANIINAANSNTITEUIVRIMANGAS
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NUYLIAA) NSl munsEsuAuAIAnNTY R=Remember, U=Understand, A=Apply, An=Analyze, E=Evaluate, C=Create




12

MU 3 STUUNTIANISANE N13AEUNTST wazlaseaievamangns

1. UUMIIANISANEN
1.1 53U
nsanmsAnwluaninedeldszuuninie Tay 1 YnisAnwinusesndu 2 nmansdng
Unfifie n1amsinenil 1 wazniansineit 2 lunianisineanils q Sszesnandinuildtiesnin 15
dUnsi
1.2 M33nn1sAnyInIAgeTou
LifinsdanisAnwiniagedeu sieil wintnAnwiiinnulssasdazamadoudouly
nMpMsfnwggieu fadlasunnuiureuane1sdisulinseunangns
1.3 mavigusRgantaennluszuuninia
ety
2. NMsAluNSUANgns
2.1 Ju-rantunisandiunisieunisaau
Uffiunsfingr  mamsdnwdl 1 Sudeaeuludou dquieu  Aadiou nanay
manmsfnud 2 Fuilaaeuludeu ngadnieu fudou fuieu
a1 aaunRluTu-Ia1519n1s (Fuduns-ans 1ian 08.30-16.30 .
w1l PasszeznailunsiansiSeunisdeustadsuudadldnumiuimunzay

v Y Y =
2.2 AENURYDEIIIANY
v Yo <3 =2 U = 1o O W = A o I
2.2.1 Sugdsanis@nwdn@nwinglidinindudseufnwinoudaie (u.6) nsedusa
n15fnwsziu Ysznadetnsivdin (Uav.) wienandluaivndviifisuminiuanuiugeuyes
NITUATUIMSUANGATUTEI @V
v % o < = v = LY = Y a IS ) a
2.2.2 Sugdnsanmsfnunidn@nuilneseduusematdednsinTndugs (Uia.) Yseanivn
UI3gsna ierandluauiviiisusiniuanuiugeurenssun1susmsnangasussdranundan
pesN1a s UlaumNTEUIAULIINEISumALUlagT1TNIRadEIU 1918N1T AAN1SANBITEAUUTQN
73 WAZ/NIDNUINDU 9 MLNITD
[ ) < = o =2 1 ady v vl 1o 1 gj % =
2.2.3 FugdsanisAnwinfnwdnenanldnwingladlisniudseudnuineulaiy
(11.6) w3adnTan1sA@nwIszaU UszniadeUnsivndn (Uae.) nIeaaydluaividgfiisuiiiniy
ALY UTDINTIUNITUITIN INANgATUsEIau 3N
v Yo @ = = J ady v Yl LY = v a = e’./’
2.2.4 FugdnsamsfnwdndnwdrsndnldnuinglafsedudseniatdeUnsivdngu g
(Una.) Uszianinnu3nisgsie wieamydluanundnnfiiiisuminniua i iugoureInssunisusng
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ningnsUsednaviv aedsnsiisuleumudededuuminerdeinaluladsnyuenadaiy 3197

NTIANIIANETEAUUS YIRS Lay/MIalnudau o Nnetes

2.3 qUUIZUIUNULLNY

iy 4 U Anadni

ANSTTULHBLNNSANWILUULANNTY (28,500 UIW/AU/AA) 57,000 um/au/d
Uszanaunisansssuilleunaanvangns (4 U) 228,000 UI/AY
unuisulou A1AUnR
ANSTTULHBLNNSANWILUULANNRTY (28,500 UIW/ALU/AA) 57,000 um/au/d
Uszanaunsansssulleunasandngns (2 U) 114,000 UI/AY
2.3.1 UUTZNIUTIBTU (MU18: Um)
JuUsENIUNSIUTU Un1sAnu
2568 2569 2570 2571 2572
1. A5ISUMIEUNISANYILUULKNITY 1,710,000 | 3,420,000 | 4,560,000 | 5,700,000 5,700,000
314 1,710,000 | 3,420,000 | 4,560,000 | 5,700,000 | 5,700,000
2.3.2 9uUszNUI18978 (MUIY: UIN)
Ysuszuna
319019
2568 2569 2570 2571 2572
1. anlgIneantueu 487,660 | 968,170 | 1,288,450 | 1,608,850 | 1,614,400
1. AIMULNY 256,500 513,000 684,000 855,000 855,000
2. Aldany 162,450 | 324,900 | 433,200 | 541,500 | 541,500
3. fAnan 17,100 | 34,200 | 45600 | 57,000 | 57,000
4. ﬂ"]ﬁﬂﬁﬁ%ﬂiﬂﬂ 34,200 68,400 91,200 114,000 115,000
5. ﬂ"]L?iE]iJﬁ’]ﬂ'] 7,150 7,150 7,150 7,150 7,150
6. ?)I‘Lls] 10,260 20,520 27,300 34,200 38,750
2. 51UYSTAUNRIINYIAY 769,500 | 1,539,000 | 2,052,000 | 2,565,000 | 2,565,000
AINYUVA LATAME
3. SUALYY - - - - -
i’)ﬁlﬁlx‘léu 1,257,160 | 2,507,170 | 3,340,450 | 4,173,850 | 4,179,400
Ald3nanannal 41,905.33 | 41,786.17 | 41,755.63 | 41,738.50 | 41,794.00
Aldinedeviaadenasnangns 41,795.63
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(%
Y [ 1

98 FRs1AsITUIENN1SANE s1e5u-918 Tmdulumussdeu Usen1avesuringdsneives

2.6 SULUUNTIANTSITBUNTHRY
FuuuuduiFou uardamaiounisaeuysannsnisidsutunisinieu (Work integrated
Learning)
2.7 Msiigulaunanisisey
2.7.1 WnsUsediunmsiieulounnuslunsiagseivivsonguivy IneUSeuiisunadns
M3i38ud (CLOs) naaeuumsgiuvizenisnaaouihiiliannsgiu Ussilunmsdansinwiviosusy vie
Uszilluuiluazaunaany
2.7.2 mavfiuleunanisiiouasiiteusednn wionguiv aundngasunaiiUaasuly
uing1de lassedvmienguinifisuleunansifeuliidesiuiuudifosiisiurumineAnliAu
anludvesinumheinnasandngns
2.7.3 msvefsuleunnuiifusneivinienguiv fegludainvesnmzuioaivile
Tinuznssunisiieulaunanissew udimuaisnisuazadunisidieulouaus lnenisiieuleu
arwtudedldsunansUsadiufeuldlimninsduasuunidnes C niessRunsiuuiadneg S vie
AseRuAzLLY 2.00 viaiisunit Suadliiusuiumheinuesneirmienduiviiy wiagldlvisesu
azuuuidnusuarhiinsiianAnaziuunanisiieu vioduiassiuaziuwadsazaulfuLs
malsulouanusbidulumuamugnssunsidisulouranisseunivun
2.7.4 InANYIUBNITEUUYRINYING IR a1nsaLieulaunuINNmang nslussuUsuIATg
mirwAn WetunsdoudutnAnulussuumuiivdngasunftuun el TRIulUmufiumine s
RATTY
2.8 M3lseuduanufnevsedumeniun
Tnnwvesaartunisiinedu q viethAnwivesinenwaludsinuniverdomelulad
svnadanu MUszasdazameidouiouluseivivemdngns ansadudunisldmundninas
B3 amzdoubsuiuanufnwteduinenuniiuminedeimun
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3. laseafandngas snedvuasiaein

3.1 ¥aNgAS
3.1.1 Swuilginsiunasanangns Litdesndt 124 wiiein
3.1.2 Taseairavangns

1) nudvAneialy 24 wenn
General Education
1.1 ngadvvinwenisAnaieassauaznswitym 1
Creative Thinking and Problem-Solving Skill
12 nauivvinegnisdeans 12
Communication Skill
1.3 nawdrvinweinalulaguinngsy 3
Innovative Technology Skill
1.4 ngwivvinvemsidudusznaunsdeysannis 3
Integrated Entrepreneurship Skill
1.5 NguvinyensiausiunadinuLasyu vy 5
Social and Community Engagement Skill
2) RUINIVUANIL lidfoundn 94 waefin
Major Courses
21 nduiwitugiuinidn 33
Professional Basic Courses
2.2 ngadvUsAy 27
Compulsory Courses
2.3 nauivuden Lidesndn 12
Elective Courses
2.4 nauIvIIANsANYITIYTUIMSAUNSINaIU 22
Cooperative and Work-Integrated Learning Courses
3) BUINIVNADNLET 6 8NN

Free Electives Courses

PUIYNAN

PUILAR

PUILAR

PUIYNA

PUILAR

PUILAR

PUIYNA

PUILAR

PUILAR
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3) 5189791 LarUUBNA
1. w3y Aneialy 24 wiwna
General Education 24 Credits
1.1 ndavWinwen1sAnaieassAkaznIsLAyvn 1 mhefn
thdnwannsadendnwanseiviaelud
Creative Thinking and Problem-Solving Skill.

The students are required to take courses for 1 credit select from the

following courses:
00-400-060-001  Adlarmansuavadnfidludinuszsniu
Mathematics and Statistic for Daily Life
00-400-060-002  ANFAA
Art of Thinking
00-400-060-003  UHAITTENSIAAUIN
Miracle of Positive Thinking Power
00-400-060-004  ANeIAERTUAINDU
Scientific Method
00-400-060-005  ®IUANLUINTAN
Power of Thinking
00-600-060-006  NeyuadAILANS
Keys to Succes
00-400-060-007  an3iflowmudin

Meditation for Life Development

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1(0-2-1)

3(3-0-6)
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1.2 nquivvinyen1sdeans 12 miein

PnAnwaunsadendnwiansiedvse Uil

Communication Skill.

The students are required to take courses for 12 credits select from the

following courses:
00-400-070-001

00-400-070-002

00-400-070-003

00-400-070-004

00-400-070-005

00-400-070-006

00-400-070-007

00-400-070-008

ﬂﬂwﬁﬁﬂﬂquﬁ@ﬂﬂséaaﬁi

English for Communication
aununnwsanguludinusedniu
English Conversation in Daily Life

v Sa o v
AedInguludinusziniu

English in Daily Life
ASInguitugIy
Basic English
AYIBINY 1
English 1
AYIBINGY 2
English 2
AYIBINY 3
English 3

M tnglugaava
Thai in the Digital Age

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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1.3 nquivvinwemalulaguinnssy 3 mheha
Shinwausadeninvanseivisellil
Innovative Technology Skill.
The students are required to take courses for 3 credits select from the

following courses:

00-400-080-001  Aneneansuavinaluladadsln 3(3-0-6)
Science and Modern Technology

00-400-080-002  wAluladfava 3(1-4-4)
Digital Technology

00-400-080-003  $n¥m¥nennsviesdiu 3(2-2-5)
Local Resource Conservation

00-400-080-004  19UszT1UU 3(1-4-4)
Home Technician

00-400-080-005  WiNAALAEAINEZUINNTTU 3(2-2-5)
Innovation Idea and Competence

00-400-080-006  Aluladansaunadinsunisiadinedis 3(2-2-5)
PEYRAN

Information Technology for Smart Living

1.4 nguivwinwemsduiusznounisiliaysanis 3 wieia
fhnwannsadendnvanseindeluil
Integrated Entrepreneurship Skill.
The students are required to take courses for 3 credits select from the
following courses:
00-400-090-001  MsidugUsznaunsiasnIsuLaueYI8I 3(2-2-5)
dmsunisasegsnalug
Entrepreneurship and Pitching for New

Business Creation

00-400-090-002  LAUENBUNIT 3(2-2-5)
Entrepreneur Masterclass
00-400-090-003  N@BIdBING MUY 3(3-0-6)

Law in Focus
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1.5 nguivinwen1sildiusiunedentiasyuyuy 5 niheie
JnAnwaunsadendnwiannsiedvseluil

Social and Community Engagement Skill.

The students are required to take courses for 5 credits select from the

following courses:
00-400-100-001

00-400-100-002

00-400-100-003

00-400-100-004

00-400-100-005

00-400-100-006

00-400-100-007

00-400-100-008

00-400-100-009

NSHAILIAMNN AN kATFIAY

Life and Social Quality Development
ﬁmuazﬁuwmmilﬁaqmmw

Sports and Recreation for Health
MINALIYAGANN

Personality Development

quUdau

Isan Trekking

a519au @519vR

Citizenship for Nation Building
\swgianelfisaiiensimunnun g
Sufficiency Economy for Well-Being
Development

WA DAL a519855A

Isan Creative Travel

FINNIT UNT.Fau

Root of RMUTI
YYUWIANIIUATIATIA

Creative Innovation Community

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(1-4-0)

2(1-3-3)

3(1-4-4)



20

2. RUINIYNANTY 94 Wi2enn
Major Courses 94 Credits
2.1 ngaAnug AT 33 miaedn
TinAnwdnwansieivdeluil

Professional Basic Courses 33 credits.

21-402-073-003 mmé’qﬂqmﬁ'amséamimqqsﬁa 3(2-2-5)
English for Business Communication

21-404-010-101  msTayTdudu 3(3-0-6)
Introduction of Accounting

21-404-012-101  M13AHLINTTIAA 3(3-0-6)
Business Taxation

21-404-030-101  %#dNN1TMAA 3(3-0-6)
Principles of Marketing

21-404-070-101  99ANTHAZNITIANTATE]M] 3(3-0-6)
Organization and Modern Management

21-404-070-102  ViaNWATWFAIERS 3(3-0-6)
Principles of Economics

21-404-070-301  @dAkaENTIATIRNUBLANINGINA 3(2-2-5)
Statistics and Business Data Analysis

21-404-073-204  MIRULAENITAINUY 3(2-2-5)
Finance and Investment

21-404-170-101  M159AN15gsNaAUANUALATES 3(3-0-6)

Retailing and Wholesaling Business
Management
21-404-170-202  ngyunggInImUanLasaAds 3(3-0-6)

Retailing and Wholesaling Business Law

21-406-081-101  nslElusunsulszendniagsna 3(2-2-5)

Computer Applications in Business
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2.2 nuAvIUNAY 27 nulein
TminAnw@nwiannsiedvselui

Compulsory Courses 27 credits

21-404-071-301

21-404-170-303

21-404-171-201

21-404-171-202

21-404-171-203

21-404-172-201

21-404-173-301

21-404-173-302

21-404-173-403

AMzElagNTasennu

Leadership and Team Building
N13A59UINNTTUTIN Qe

Innovative Creation for Business Purposes
MsaLNgsReeE iy

Sustainable Business Development
nsasIeaN1IANIsIIRauisulyd
Venture Creation and Management to
Franchise Business
Ausznaunshiumesulal

E-Commerce for Entrepreneurs
N1399N15UBIANT NI TRIUETIY
Management in Multicultural Organization
funwudnnssugsnanisai

Trade Business Innovation Seminar
NFITEUIRNTIUFINANITAN

Trade Business Innovation Research
L5 innssugsnanism

Trade Business Innovation Project

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(1-4-4)



2.3 nfuividen 12 mihefn dnfnwaunsadienfnwainsginselull
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Elective Courses.

The students are required to take courses for 12 credits select from the

following courses:

21-404-070-201

21-404-071-102

21-404-073-206

21-404-170-204

21-404-170-305

21-404-170-306

21-404-171-304

21-404-171-305

21-404-171-306

21-404-172-302

21-404-172-303

21-402-073-011

NIIANTAMNNLAL NTERUHANER
Quality Management and Productivity

MIUSINIANUTANVANELEL TAIUSIIUNNTVIT Ul

SEAUENA

Managing Diversity and Global Working Culture
nsdnnsladafnduazldgumulugafiva
Logistics and Supply Chain Management in
Digital Age

nsUszTIduRUSLaZNITUILEUD

Public Relations and Work
ﬂﬂi%@ﬁ’ﬁ‘ﬂﬂﬂﬁmaﬂﬂiu&ﬁﬁ]ﬂ’ﬁﬁ’]

Marketing Communication in Retail Business

nsdnnsnMgingauavssiaudym

Crisis and Issue Management
nagnsNIsAUaNLaENIIAES

Retail and Wholesale Strategy
mﬁmmimwmﬁmLLazﬂﬁiﬂQQﬁuﬂWigmLﬁa
dmsugsianismn

Risk Management and Loss Prevention for
Trade Business
Uyayrusehvglugsianisen

Artificial Intelligence in Trade Business
nsAlungue B uLarNITAINBUAL
ASEAN and Border Trades
N9L251MDTBILALATAS1LATBUNYNUGUAT
Negotiation and Networking Partner
m‘mLsuml,ﬁamﬁ?iamimqqﬁﬁa

Khmer for Business Communication

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2.4 n@3vINTIANSANYUTIYIUINMSAUNNTYINY 22 miehe
ThinAnwAnvansedvsellil
Cooperative and Work-Integrated Learning Courses 22 credits.

21-404-173-104  NI5LH3BUANUNTBUNITHNUTZAUNITART TN 1(0-3-1)
Preparation for Professional Experience

21-404-173-105  msiseuinAUfURLInnsINgIRanIsA 1 3(0-6-3)
Work-based Learning in Trading Business
Innovation 1

21-404-173-106  MsEuinAUfURLIANTINTIRANITA 2 3(0-6-3)
Work-based Learning in Trading Business
Innovation 2

21-404-173-207  msiseuinAUfURuInnsINgIianIgen 3 3(0-6-3)
Work-based Learning in Trading Business
Innovation 3

21-404-173-208  m1ssEUsAAUSURNIRNTIUGIAANISAN 4 3(0-6-3)
Work-based Learning in Trading Business
Innovation 4

21-404-173-309  MsguinMaUUAuinnssugsiansdn 5 3(0-6-3)
Work-based Learning in Trading Business
Innovation 5

21-404-173-310  MsSguINAU URLINNTIUEIAINTTAT 6 3(0-6-3)
Work-based Learning in Trading Business
Innovation 6

21-404-173-411  MsRguimMaufURuinnssugsianisea 7 3(0-6-3)
Work-based Learning in Trading Business

Innovation 7

3. RUINIVUADNLET 6 WUWNA
Free Electives 6 Credits
fndnwamsadendeunedvilafldldiesnii 6 wihedn Hileaeuluseiulsyayns
Tuuivendewaluladssuseaday Tngldunnuiiugeuaine1assivine was/msewminan
Students can select 6 credits or more of any undergraduate courses at Rajamangala

University of Technology Isan under an advisor’s or head of the department’s approval.



3.1.4 WHUNISANEILEUDUUZ

o ol
AIANTITIANYIN 1

00-400-070-004
00-400-070-008

00-400-100-008
21-404-010-101
21-404-170-101
21-404-173-104
21-404-173-105

AMANSANYIN 2

00-400-070-005
21-402-073-003
21-404-030-101
21-404-070-101
21-404-070-102
21-404-173-106
21-406-081-101

24

#1913 U IANTINTIAINTA
Unshnwin 1

mmé’mqwﬁugm

mwvglugefdia

SN UNT.Dau

AT ud

N59ANTSgINAAUANLAZAHS

N1SLH3UUANUNTDUNISENUTTAUNTARUTN

nsseuIMAU]uRuInnssugsiansan 1

394

HaluaFeusy

AYDINYY 1
awdanguiitensieansvnagsia
NANNIINAA
2IANskaNITIANTsadeln
NANLATUFANENS
nssguINAUURUIRNITUEIAINISAN 2
N3l TN INUTEYNANI9TINT

594

YULIHUTIU

3(2-2-5)
3(2-2-5)
2(1-3-3)
3(3-0-6)
3(3-0-6)
1(0-3-1)
3(0-6-3)

18 U8R

27  FNussadUn

3(2-2-5)
3(2-2-5)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(0-6-3)
3(2-2-5)
21 wuwnn

27 alussdeduai
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Unsanen 2

00-400-070-006
00-400-080-005
21-404-012-101

21-404-070-301
21-404-073-206
21-404-170-202
21-404-173-207

= a
AIANIIANYIN 2

21-404-073-204
21-404-171-201
21-404-171-202
21-404-171-203
21-404-172-201
21-404-173-208

A1IBINY 2

LUIARLATYINWEUINNTTY

N13NNEOINTIINT

adALarN1TIATIENYeYaN19gIne

nsinnistadafnduazlggunulugadivia

noyinegInamUanLayAEs

Y]

nsBguINAU TR IRNITUEIAINISAN 3

miﬁuuazmsamu

NsAIUIgINIRE 9T

593
YNUWIYUTIY

nsasasnsianisgsiawnsuled

HusEnauNTIuAmeeulall

nsdanisluesAnsnyinusssy

nssguInAU TR IANTSUgSAINISAN 4

EIEEY

YULSHUTIU

21
27

18
26

3(2-2-5)
3(2-2-5)
3(3-0-6)
3(2-2-5
3(3-0-6
3(3-0-6
3(0-6-3
wiagnn
Halusstoduann

)
)
)
)

3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(2-2-5)
3(0-6-3)
nienn

Y lugsadUn 1w
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Unsanun 3
AMANSANYIN 1

00-400-060-006  neyuadaLdnsa 1(0-2-1)
00-400-090-001  madugusenauniswagnisiiauevIenudmsy 3(2-2-5)
nsasegsnalug
00-400-100-009  YuYUUINNTIUATINATIA 3(1-4-4)
21-404-071-301  AMPHUMAZNTATIINII 3(3-0-6)
21-404-170-303  NNFASNUIANTTUIINIYE 3(2-2-5)
21-404-171-304  nagnsMsAUankaznIsAas 3(2-2-5)
21-404-173-309  n1siSeuIMAUURLIRNITNEIAINTTAN 5 3(0-6-3)

594 19  wuwnn
YNUWIYUTIY 28  GAlugradUANY
AMANSANYIN 2

21-404-171-305 mﬁmmimmﬁmL.Lamﬁﬂmﬁumigmﬁaﬁ’m%’u 3(2-2-5)
§3N9N15A7

21-404-172-303  N151959160509UAZN1TAT ATV NUSHAS 3(2-2-5)

21-404-173-301  @UNUILIANTIUTIAINITAT 3(1-4-4)

21-404-173-302  N1FIFPUIANTINGINANITAN 3(1-4-4)

XX-XXX-XXKX-XXX I naenids 1 3(X-x-x)

21-404-173-310  n1siSuIMAUURLIRNITNEIAINTAN 6 3(0-6-3)

594 18  #uUwnn

YNUWIYUTIN 27  Flussadua
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Unsanun 4
AMANSANYIN 1

XX=XX-XXK-XKX I naonEs 2 3(x-x-x)

21-404-173-403  1A5aUuIRNIIUFININITAN 3(1-4-4)

21-404-173-411  n1sseuinAdguRuinnssugsnanisan 7 3(0-6-3)
39 9 wehn

YULIHUTIU 14  Y2luesadua
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3.1.5 ANDSUNYANYMLIIBIVT WASHARNSNTITEUT

00-400-060-001

adinAnanfuazadnnidludinuseantu 3(3-0-6)
Mathematics and Statistic for Daily Life

AN93UNY IV

wvdukaznAtey dns1duTesazuazn1sUTTend N1NUANISTLEY
pentdonarnisvieneutisy nssnAraniileiu admdesiuiunis
uAtgmiludinusedniu

Fraction and decimal, ratio percentage and application; linear
programming; interest and installments; introduction to losgic; and
elementary statistics and problem solving in daily life
NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: uflandnmndinenans adm nenilonaznisnoutiselé

CLO2: s3ueassnAmansiiecduld

CLO3: denldinsosdiolunisuddamlangmeedinanansuwavadnle
CLO4: 16(7?13’13J§1/1’1@mﬁmmam%uazaaaLﬁaLLﬁﬂzymmamﬁmmamﬂu
FnUszariula

CLO5: 3uilavey vhamduitu Baludsiignites
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ANNTSAN 3(2-2-5)
Art of Thinking

ANBSUIYIIYIV

WUIAALAZNTEUIUNITANYBINYEE NITHAMITayaunasANs N9
WATIERTaYaY19a15 Inensldnanassne nsldmgra nsEuIuNIg
Andaule N15YIAUINTT MeANAnlugluuse o mMswidymlaeniunig
BoufriiunmsuFod uaz msaamanusuleswnananudn

Thinking concept and human thinking process, information and
knowledge seeking; information analysis through logical and reasoning,
decision-making process; integrative thinking for solving problems by
practice, learn to express logical ideas and create workpiece based on
own thought

NAAWSN15I38UTYae3183v1 (CLOS):

CLOL: a8UN8HUIANKATNTZUIUNITANYDINYLE

CLOZ2: HUAUTDYAANWNAIAINIANY

CLO3: Aaszvidayainians ngldundnassne ldmanauaznszuiuns
Anaula

CLO4: T¥aruAnlugukuumne WeuAtymuasnsasamaanusy
floan1nAILAN

CLO5: yhauswiugdunaziuiiaveulumsiaumailduieunineg



00-400-060-003
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URAITINAIAAUIN 3(2-2-5)
Miracle of Positive Thinking Power

AN93UNY IV

UATTENNAIIUAN ANUNLEUALANAIVBINITAAUIN WUIARALAZNEG L)
ﬁugmmaqmiﬁmm Anznshnunlufiy A1sAnuInAunAINEIINT
msadretddadledenndyiudym@in msdansfudgwedradiaide
MsAnUIN FruRanSey aatnsnuaziudy o

Miracle of thinking; definitions and value of positive thinking; concepts
and theories of positive thinking toxic positive thinking positive thinking
and Illusion; building encouragement when encountering the hardship
in life; being mindful to handle problems by using positive thinking to
be smart in studies, love and others

NAAWSN15I38UTYae3183v1 (CLOS):

CLOT: TWmuIn1sneauaslunszuIunIsAnuln

CLO2: UBNANUYINELALAMAIYBINITAAUIN

CLO3: a%m&JLLmﬁmLLawqwﬁ‘ﬁugmmmmiﬁmmﬂﬁ’umiﬁ’nﬁu%"‘m
CLOG: wWnlanmzmsanuandufiy MsAnuInAUAINaIR

CLOS: wanslifiufsnsAnuiniioadieidsla



00-400-060-004
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IngAanstAIney 3(2-2-5)
Scientific Method

AN93UNY IV

nsseanusazneumanluiinUszs umenssuaunsnisinemans
NFATNENNAFIU NMTINMNY N15EITIMaLNIIANIATIERLALlTIALULAE
ansaumediorthunlFlunsuddymludinusesiiu waz nsWaundaay
WeasiassAegumingauuaz vy

Asking and answering questions in daily life using the scientific method;
developing hypotheses, planning, surveying, and analytical thinking
using information technology for solving problems in daily life; and
developing creative, socially appropriate, and well-informed solutions
NAAWSNI5138U3Va95183v1 (CLOS):

cLo1: Wnszuaunsmeinermanslunsdsiiony nsasaausiisn
MIMERULarnsneumauiefulgmludinuse s Tuld

cLo2: Mmeliladansaumelumsdmanssmanszideyaiiindetio
CLO3: WaAiNNISMaUAINNHIUNTEUIUNSINSIVENAERS LAz N8N
A¥gynnady

cLoa: yhaouduiiy fanudufiuasmuid Suieveulunuilésy
UOUNUNY



00-400-060-005
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2MUNNUNINTTAN 3(2-2-5)
Power of Thinking

ANBSUIYIIYIV

NANNITHALIEUUNITTUS JULUUNISANYDINYYY §55UYIAVRINITAR
nMsansaalnduluaamquinisauuuminn 6 Tu densinsgi
Funsei ad1eassd msldanudnegrsiiansugia Wensysannslu
widgyn nseenuuuANAn NMsARdeuTangsy WeasuassAuinnsTuwas
nanuegraluszuy msldmnuAadunuesedadugaludinlszdniu
Principles and perceptual system; human thinking forms; nature of
thinking, thinking development through six thinking hats to analyze,
synthesize, create; critical thinking for integrative problem- solving;
design thinking, innovative thinking to systematically create an innovation
and systematic portfolio construction; peaceful self-thinking in daily
life

NAAWSNI5138U3Va95183v1 (CLOS):

cLo1: n1seenuuunnudn wead1aisnsudlalymaivhnigstig
a¥reassdmitanueayden

CLO2: wansdan1sAnidanianssy WeiamnunAnuasfuuuuninnssy
435798538 Men1sUanden Fixed mindset g Growth mindset

aa o

CLO3: yMuduiiy shufutiauauinnssuasaasse smawaluladfava

[

CLO4: lgwinnsAnysanmsyinlassnuas 9assAioas 1wt inuardsnuntuy
qu USuuUfsauan ufny



00-400-060-006
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NYUAEAUENTT 1(0-2-1)
Keys to Succes

ANBSUIYIIYIV

ngufamudnsalusunisiieu msvigsiawazmsadudin msussynald
MsuAdaNUUIURTRTR indesile nagvsuaznauagetd3avnIgIia
n13inAudnsaveInIsUsEnousIiakazseuIUIINYNITAIAINALMET
nswaszianngrsetym Isdesiulunsdfnyidieg nslddinvianis
UsENBUNIS3INa

Success theory in work, business, and life; applying the best practice
in problem solving; tools, strategies and keys to business success;
measuring the success of business operations and learning the
phenomenon of failure; analyzing the cause or problem, prevention
methods in various case studies about life or business
NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: aBuengufaudsalusunsinny n15vigsia waznsaniy
ol

CLOZ2: Amsienanvsuas UayymueIninuaumainnnsafng L‘ﬁ'aaqﬂ
AMUARTINEDALAZILEUDLA



00-400-060-007
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aunSilonmunTin 3(3-0-6)
Meditation for Life Development

A195UNTI8UN

ANV AUTEEAA LagIBN15VeINTYIaNS wé’ﬂmiﬁugmmaqmiﬁw
4113 nwarveeni1susnssunaznsteaund Ustlewivesnisiiauns
msthauslulludiausyafu wansiSeusazmsinay

Meaning, objectives, and methods of meditation; basic principles
of meditation; characteristics of chanting and meditating; benefits
of meditation; application of meditation in daily life for both study and
work

NAAWSNI5138UTVa95183v1 (CLOS):

CLO1: a%mWa”ﬂmsﬁugmmmmiﬁmm% ANYUEVINITUITNITULAY
msisannd Uselevivesnisvhaus

CLO2: thudnmsvhansluldludinusystu sensiSeusayasinaey



00-400-070-001
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MesengesiionsaesIs 3(3-0-6)
English for Communication

AN93UNY IV

Adnni 28 drunuuazlsglonnundanguildludinusesau nisldinue
amwidengulunisils ya 81u uasdou edeasludinuszdriunia
aoun1saline Tnewdenldidng dununarlasaianuivanzas
English vocabulary, phrases, expressions, and structures used in daily life,
use of English skills in listening, speaking, reading, and writing for daily
communication in various situations with appropriate vocabulary,
expressions, and structures

NAAWSNT5138UFVa95183v1 (CLOS):

CLOL: oBued dunuuasdselonnmundanguildludinuszdiu

CLO2: Mmwdangulumsils wa 61u uazidiou iedoasmuanunsal
TutinUszariulaegamsngas

CLO3: yhauswAugdu fenusuiaveulumsvhanunudildsuseumne



00-400-070-002
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FUNUINWID9NgluTINUZINIU 3(3-0-6)
English Conversation in Daily Life

AN93UNY IV

AENY AU esange TunmsauvuimuanIunsainige ludiauseaniu
nsldvinuzanudengulumsilawazya Wensaumnludiauszdrfumy
anunsaing 9 Tnedenlddmi duuwarliasadunufivanzay 1sem
TUM AU TS TSV UDIN T

General English conversation in various situations in daily life; use of
English skills in listening and speaking for daily conversation in various
situations with appropriate vocabulary, expressions, and structures;
conversational etiquette in accordance with the target culture
NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: 88u1e7d drunuuazdsglenntundanguitldlunisaunun

CLO2: TinwdangulunisaunumuamumsailudinUszaniulaeens
Nz a

CLO3: ﬁwmiwﬁ’uﬁﬁu firnusuiaveulunmsviausnuiildsuneunneg



00-400-070-003
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MMu9enguludInuseandu 3(2-2-5)
English in Daily Life

AN93UNY IV

AN druu wazUseloanwssngwludiiausesdniuluaniunisalangg
nsinuoansldinuzawsengulunisite wa e uazidou 1iens
FoansluTinusesTumuaounsalsig q luuunnumniuae Tausssud
viennviane Taedenld@ndt dunu uae Tassadenuniivigas

English vocabulary, expressions and sentences used in various situations;
English practice in listening, speaking, reading and writing skills for everyday
communication in various situations under international contexts and
cultural diversity by using appropriate vocabulary, expressions and
structures

NAAWSN5I38UTYa93183v1 (CLOS):

CLOT: venduiu uaztselonnundsnguluusunuiunvifuag Tausssui
nanuane

CLO2: Mnwdangulunsila ya 61u uazdou iiensdeans Tuuiun
WuRkay SausTIufivianais

CLO3: vhawswiugdu fausuRnveulunsvinunudlésuueumneg



00-400-070-004

38

AwSenguugIu 3(2-2-5)
Basic English

ngutmiang : desaauinAuaIusann Singuasla
AZULUAINSERU Al ANuaAsgIu CEFR

AN93UNY IV

Fdm duaunazdseluanudinguituguiienisieanslussiubudy
Tugaun1sainng 4 M3nnIe Aswuztl AMsaINkazREURIAEfY
Yoyaduyana anuiiegorde auisanuazasues mstlnufdRnsldvinue
awrdangulunisils wa 91u uazidou ienisdeanslussfuisudy
msldnuSinguiugiulumsiufduiusfugBudeiimatazniuniiieg
gnies wanvauuay ligutou

Basic English vocabulary, expressions and sentences for communication
at the beginner level under various situations; greetings, introductions,
asking and answering questions about personal information, housing,
known people and owning things; English practice in listening,
speaking, reading and writing skills for communication at the beginner
level; the use of basic English to interact with others in simple,
accurate, appropriate and uncomplicated ways and languages
NAAWSN5138UTYa93183v1 (CLOS):

cLO1: TdFéwit dwau tanazUssleanmwdanguitugy itenisieans
TusgduBudumuanunsaliae ludinuszs i

CLO2: Tdnrwdengulumsils wa 81w wazideu madn d1uiu 98
uarUsglonnudanguitugiuiionisdeanslussiuSusy

CLO3: fvinwen w1dIngumuuInggu CEFR lussdu Al

CLO4: yhawswAugau fanusuiiaveulumsvhanunudildsuneumne
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WD 1 3(2-2-5)
English 1

Adaduniou : 1839 00-400-070-004 MwSang UL
WORIUNTERUInANEILNTIN A BN vz lanzluuly

5¥AU Al muunsgu CEFR

ANB3UIYIIYIV

Adt drunuuasUseloamundnguidiontsdeanslusedud Tuaonunisel
# q ldvesluinuszdriu maandeudoyassrielumdeiduiae
foyadaus aseunta nsBeves nlimaniviesdiu Msdanu FesfiAenty
ANABINITLIeAIN MIRNUGUAN sl Inweawndangulunisila wa e
wazdeou Tuiduniidunsuazyiidulsedr meslujduiusrugdusmeisns
uazAwTiine gndes snzauLayliduteu

English vocabulary expressions and sentences for communication at
the elementary level under frequently used situations and daily routines
in everyday life; an exchange of simple information related to familiar
topics, personal information, family, shopping, local geography,
employment; immediate matters concerning urgent needs; English
practice in listening, speaking, reading and writing skills under familiar
contexts related to daily routines; interacting with others in simple,
accurate, appropriate and uncomplicated ways and languages
NAAWSNI5138U5Va95183v1 (CLOS):

cLO1: MMyt dunuuagdseleantndinguilensdeanssedusiuly
anunsalnee) Tudnnusgdniu

CLO2: Tnwidangulunisila wa 611 wazidey memdny duiuuag
Useloanudanguiilonisdeanssesudiu Tunsiiu faustusfugduly
anunsalnee) Tudnnusedniu

CLO3: Ivinwen1wdenguauunsgiu CEFR Tusedu A2

CLO4: yhauswAugau fenusuiaveulumsvhanunudildsuseumne
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AYIBING T 2 3(2-2-5)
English 2

Fy109AUnaY : 00-400-070-005 MWBINGY 1 NTORIUMIABUTA
ANNEINIaVINTEBangusaslinziuulusEiu A2 musnasgIuCERR
AN95UET183Y

A drunuuarUssleanndanguiiiontsdoanslussdunanduaniunisalsineg
Afursuazsuesaulaluiinuszd iy BosidueeiReiunsvinu lsaSeu nsld
narie Mmadhlavseiiundnainniwiainasguitaaunisusseisyssaumsal
wimsal Ay anas uazaaliiiu mslivenady q mseSuearuRaiiu
wazununs Mslimwsanquiieniseanslusyfunansuasiiu fanstusfugduly
mssufiefuanunanisneg ffniAntusswitinsiunsteniesluanuiifigau
Tn1wdenge nsnUjuanisldvinwearwsengulunisile wa 61 uazilieu
iemsdomslusziunandluaniunisaling 4 Aidunsuazaueselaludinusdiu
English vocabulary, expressions and sentences for communication at the
intermediate level under familiar and self-interested situations in everyday
life; familiar stories about work, school, and leisure time; understanding the
main points from clear and standard language; describing experiences,
events, dreams, hopes, and aspirations; brief reasoning, explanation of
opinions and plans; the use of English for intermediate communication and
interaction in dealing with situations that often arise while traveling in an
English-speaking place; English practice in listening, speaking, reading and writing
skills for communication at the intermediate level under familiar and self-
interested situations in everyday life

HAANSN13138U3VRe518797 (CLOS):

cLo1: Tdwi duunazussloanundnguiiionisdeanssedunanshu
anmunsnifinuesaulludialsed i

cLoz: Wawdangulunisils wa 814 uazlisu meldimdne duulay
Ustlonnundsnguifienisieanssedunansluaaunisaifinuesaulalu
TinUsedniu

CLO3: #vinwen1wdenguauunsgiu CEFR Tusedu Bl

CLO4: yhawsmfugdu Samsuiiaveulumsvhaumuildsueumne
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AY1DINGE 3 3(2-2-5)
English 3

Fy109AUnaY : 00-400-070-006 MWNBINGY 2 NTORNIUMIABUTA
ANUEINIaINTISangusazlinziul Tusedu Bl smusnasgu

CEFR

AN93UNYIIEIYT

Ad drunuuazyseloanundanguiiiennsdeansluszdunansgs luaanunisal
singq Aflarududou HeiteiidusUssauarumssauluTindsesatu mson
piunelanaialudesiinudoirg meinufoansléinuenmndingulunis
ils wa 91y wazidou Wensdeanslusediu nansgdluanunisaleng o Aiflay
dudiou sateflidugsssumarunusssy mafufduiuslussduiiedosunduay
Husssumaiilinsugduiusividulssdradnaiefudwesnwduduld
8195105 uMaz kiRt nswavdensideutenudidaauuariiseazidoaly
vteiivarinuany waznisesureyuuedlulssiuideiimuslasuondefuay
VOLALVDIVINUGDNAN 9

English vocabulary, expressions and sentences for communication at the
upper intermediate level under complex situations both concrete and
abstract topics in everyday life; technical discussions in learner’s area of
expertise; English practice in listening, speaking, reading and writing skills for
communication at the upper intermediate level under complex situations both
concrete and abstract topics; a fluent and natural level of interaction that
makes routine interactions with native speakers smooth and seamless,
speaking or writing clear and detailed statements on a wide range of topics; and
explaining perspectives on a given topic point by stating the advantages and
disadvantages of different options

HAANSN13I38U3 V0518797 (CLOS):

cLo1: o druunarUssloammsinguilenisdomslusedugdlu
anunsaififinnududenludinusysniu

CLo2: Tdnwdangulunisite wa 814 waslleu meméni duiunaydszlen
awdanguitensdemsluszdugs Tuanumsalfifienududeuludinyss s
CLO3: finwen 183N un1uu1nsg Iy CEFR lusedu B2

CLO4: ﬁﬁmuéauﬁ’uﬁﬁu finnusuiinveulunsvinumuiilésuteuming
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amwinglugafdiia 3(2-2-5)
Thai in the Digital Age

A195UNTI8UN

nslinwilngludeledea mssiviiiude asservssamslinwinglude
Aava AuAnassasstlun1sldniw nmsasewwimaiionseesannisld
awlunsdeasinudenivadmsuauian

Using Thai language in social media; media literacy; digital media ethics
code; creative thinking in language use, and development of a
concept for future language use through digital media
NAAWSN15138UTYa93183v1 (CLOS):

cLot: Wnwilveludelndvaiifisegamnzay

CLO2: Beondelunsdeasinudeddvasganunza

CLO3: finnufnadsassalunsidniuiiiedeasiiudeniva uazsoven
msldnwludeddvtaluauien

CLOA: yharuswAugdu fanusuiaveulunisvinumuildfuseumne
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Inenaansuazmalulagadyla 3(3-0-6)
Science and Modern Technology

A195UNTI8UN

Ineraansuazimaluladaielnd walulafarsawmauaznisdeans
Uszend winliduuasnansenuvesnsiaumaluladsetinuavdny way
frnumszmiinilon1susuanimnisissdin

Science and modern technology; applied information and commmunication
technology; trends and impact of technological development on life
and society; awareness for living adaptability
NAAWSN15138UTYa93183v1 (CLOS):

CLO1: vaniiaunnsvefivenmaniuaznalulaganiusiig 9 waziamislu
ML luoUIAn

CLO2: a%ma%’agaﬁﬁuaﬁaLﬁsaﬁ’umdu‘laﬁ wazNIzUIUNISIWALulad
asauALazNTARaTUsTUNA

CLO3: Fududoyasnuinemaniuazinaluladfiaulals

CLOA: fanusuRaveusenissunlamesdiny Tiudnnuasnse
AuIneansiazinalulad

CLO5: vhawswiugdu fenusuinveulunsvinunudlésuueumneg



00-400-080-002

a4

walulagaana 3(1-4-4)
Digital Technology

AN93UNY IV

aadUsznouraunalulaBndvia aruiauadva Sumesidauasn1sduau
Tsunsudiinau Wsunsszonddviugunsaiiadeudl msuinisuen
Fuvta AANIRABNAIRY AITARDUWMUR NSTUIUNISAATI0DNRUUDENS
a¥assd mahlUldusglovidenuesvderiosiu Sussauazngmaned
\Aeded

Digital technology component; digital literacy; internet and searching,
office suite software, mobile application, location-based services, cloud
computing, digital content, design thinking process; implementation for
personal or local benefits; ethics and related laws
NAAWSN15I38UTYae3183v1 (CLOS):

CLOL: afuendnmisuazesrusenauvaamaluladadvalugadagiu
CLO2: TdrmusaumalulagfiaviarunssuunsAndieaniuueg

A5 9ETIA

CLO3: sonuuukavad uesedloviailemitannsmilulivsslenidenues
Viariaedu

CLO4: Wwalulagansaumdalyivaensdeuasiauselevigeaalutinusedriu
CLO5: vhawswiugdu fenusuinveulunsvinunudlésuueumneg
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$n¥ndnensitesiu 3(2-2-5)
Local Resource Conservation

AN93UNY IV

AMNIINY Ussnn AnudfyvemineInsuarauinden Msdisianay
Javhgudeyaninensiesiulemaluladansaumna mynauumnsly
Usslemiannminensviesdu mslivsslemnindnennsuwasdwndexluiiody
JomAuandeuuaznineinslutiesiu nseydntuasiiunnineinsuas
dandeuluriosdu

Meaning, types and importance of resources and environment; the
local resource surveys by information technology; settle the guidelines of
local environmental utilization; the local resource and environmental
utilization; the local problems of environment and resources; the local
resource and environmental conservation and restoration
NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: vananudAty wuaenstauselead wwmensuilelamaes
n¥nenswardaandeluieadiy

CLO2: drradeyaninennsluviesiu iilediaszinazdaigiudeyaas
Le

CLO3: aamm‘uLLuamqmiaﬂﬁﬂﬁﬁuw%’wmﬂiLLﬁz?ﬁané’aﬁLuﬁmﬁuﬁ
Wunsalfnw

CLO4: hawwiugdu fanusuinreu WuauAvemineInsuay
Fandeyluriosdu
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Preuszantnu 3(1-4-4)
Home Technician

AN93UNY IV
ndnnisdeuvizudesfuiisafuszuulaiinlutu tadedldlndin
w3eadSuernia ssuuUsedilutiu slduazouneunia nsAnsauas
thyssnwdesiufefussuulninlud ssuudssuiluthu nsdenusy
nuliuazuaounin mansadauasiigsinmsnsudidoy

Principle of basic maintenance for home electrical system, electrical
appliances, air conditioner; home water supply system; wood and
concrete works; installation and basic maintenance of home
electrical system, home water supply system, repair of wood and
concrete works; inspection and basic maintenance of vehicles
NAAWSN15I38UTYae3183v1 (CLOS):

CLOL: efwendnnsfasauazdeutigeinuszuulaiinludy
i3adldlnih wdesusuonnia szuudsgiiluthy muliuaznunounie
CLO2: amé?qLLazﬂwqﬁhmszuﬂﬂﬂﬂuﬂm ww3adldludin
i3asUTuenie seuuUssUtluthu sulivarauaeunia

CLO3: amadauazthadnwsnsuditowiu

CLOG: farusufinveu veuduiin eansuaztiiaueay
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HUIAALAZTINEZUIANTTY 3(2-2-5)
Innovation Idea and Competence

A195UNTI8UN

KUIAAYBIUTANTTU NANNITINNITUTANTTY UTLLANVDIUIANTIN TLUU
TIAUINNTIU NTEUIUNITANLTIDBNWUY AINARAIINATIALATLIINTEAU
THAnAMuAnasassAlunmsadauinnssy wdesdlelunsinegraduszuu
w3nsdloadadunuy welulafadsdunuueg s nsaduaiinaue
TASIUALLUULIRN TS

Concepts of innovation; principle of innovation management; types of
innovation; innovation ecosystem; design thinking process; creativity and
idea- driven for creating innovations; tools for systematic thinking;
prototype tooling, rapid prototype technology; innovation-driven project
prototyping and presentation

NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: a8UNELUIAALAETANANTUINNTIN NTEUIUNTAALTNDDNLUY NS
Anagnalusyuu vdnnsTansuinnssy wealuladasnwunuuegnesinsa
CLO2: deonndesdloadadunuuuinnssuldogrununza

CLO3: aiedunuuninnssuthlgnisidauasauasiBondyd

cLoa: yhanuduity SuilsmnuAniugdy oaguussilunsiamn
UINNTTU

CLOS: Wnausnanudinnssuluvanvaiegunuy
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wialulagasaunadinsunsidiinagisyigyaain 3(2-2-5)
Information Technology for Smart Living

A195UNTI8UN

winmadestuiiumallatasaunauaznisaeans mawasuudamis
fAdvia Buwmesidnvesasimas Wedaadey dausaulay] wsugAaluy
msnameaulay Advareumus maluladudenwu laneloulrsowian mMs
T malulaBansaumasgwdiviviu anusiunsesteya a3usssn nnyane
wialulagansaumnea MsUssgnaldmeluladansaumedmsuinaineg19viay
2879

Principle of basic information and communication technology; digital
transformation, 10T, smart city, social network, new economy, online
marketing, digital content, blockchain technology, metaverse; information
technology literacy, information security, ethics, IT law; application of
information technology for smart living

NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: aSunendnnisvasvaluladansaumatasnnsdoans

cLoz: ldwmalulagansaunadmivindined v iyaain lngysuims
auslumanifiieades ieulvilamuasativayunisdssdindonuies
wazdsml

CLO3: farufulinveu vewduiiy Feansuaziiaueay
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nsudusznauntsuazmstiauevisaudmiunisade 3(2-2-5)
gsnalug

Entrepreneurship and Pitching for New Business

Creation

A95UNE 183U

LLU’Jﬁﬂﬂ’]iLﬂut}J:‘UizﬂaUﬂ’]i f\]ii&J’]UiiﬂJVlNﬁjﬁf\]%@ﬂmjﬂiSﬂ’e)‘UﬂWi
NNTINUHUTIND AITITURUATEY mMseeuioAsiung miﬂizqﬂm{f
waluladarsaumanaziniesiiolunisinausgunuunisgsialnl
mn%mmuq‘;‘ﬁfﬂLLazLLNuﬂaqmﬁ‘LﬁamsﬁﬁLﬁuammm WANANITLITAN
fioses MIWAUIYAANAMloNITThLALe Y9

Entrepreneurial concepts; code of ethics in business for entrepreneurs;
business planning; financial planning, saving for stability; application
of information technology and tools for pitching new business models;
writing a business plan and strategic plan for effective pitching;
negotiation techniques; personality development for pitching
NAAWSN15I38UTYa93183v1 (CLOS):

CLO1: a%mmmﬁ@maﬁluéﬂizﬂaumi WAYITTYIUTTUNGINAVDY
HUsENaUNIS

cLo2: MweliladansaumeuazirsosiielunsiiausgUuuumsssialm]
CLO3: LstEJuLLNuqiﬁﬂLLazLLNuﬂaqwﬁLﬁamiﬂﬂLauammm

CLO4: I%Lwﬂﬁﬂmil,%mLﬁ@ﬂﬁ@iaiaﬂmaqﬁﬁ%

CLOS5: LLamaaﬂﬁmmaﬂm‘wLﬁ'amiﬁﬂLauamsmuﬁm%mia%qﬁﬁﬁa
Tl

CLO6: fmnusufinveu anuduiiy
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1UsENBUNIS 3(2-2-5)
Entrepreneur Masterclass
A195UNTI8UN
MIUTMINITRUAIUYAAR NITIATIRVIVNITRY NITIATIRTUNUNITAAIN
N159AN1508190001AN NISTYULNUGIND
Personal finance management; financial analysis; marketing plan
analysis; professional management; writing business plan

L < a v a
NAAWINI3LIVUIVDITI8IYT (CLOS):
CLOL: USMSMsHudIuyAna
CLO2: ATIZANNITRU LAZUNUNITAAN
CLO3: N139ANIT9E1NLDD1TN
CLO4: \WgULNUTINT

=l v a o [ = 2 o

CLO5: 1AMUTURAYDU YNUJunl @ansuasudussnu

ndesdaIng Uy 3(3-0-6)
Law in Focus

A95UN8 183V
npraneladlfdudesiindeaeluuaziezlsinnnitiaa mEeuingrane
Rerfumslidinusediiu maviou wasaraidiiusfuyanadu Tivinsiu
ﬁuamwé’ﬂﬂmmzmi‘b@;ﬁﬂﬁLﬂﬁlauuﬂaﬂ,ﬂﬁgﬂuqﬂﬁﬂﬁgﬁ’uLLazamﬂm
Unbored law and more interesting thing, to learn law related to daily life,
working and relationship with others to reach for society and economic
changes both in present and future

NAAWSN5138U5Va95183v1 (CLOS):

cLot: Mngmneiuguifldludinysesiiu nisvhan wagenudusius
fugBuludensldosnsduiviutuligmmengrmnedifeduluddagiuuae
wnlftazietuluauag
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NINALIAMNNNIIAUATHIAL 3(3-0-6)
Life and Social Quality Development

A195UNTI8UN

USoazndnsssulunsanssliien NsasIuiNAnLAZIIRARADAULDY 535N
fumsa e mdin unum wihi wasausuRnveursnuLBILAYE DY
NM15UTM TSI AUTIALaYEIAY NTIUNTINANTIUNNEIAL VATA
nsnsedlanuLarnIsaemanralunsiaulntilsednsnin

Dharma philosophy and principles in daily life; developing the right
concepts and self-attitudes, developing life quality; roles, accountabilities,
and responsibilities for oneself and others in accordance with dhamma;
self-management according to life and society, participating in social
activities, domination techniques and developing an effective work
NAAWSN15I38UTYa93183v1 (CLOS):

CLOL: sdueUsuguazvansssulunsmissdin

CLOZ2: UsmIsautaslinAudenn Ususa danusuRansauunazyineu
srufudy

CLO3: Hoansuaziinaueny lnedendmeluladansaumneldognamnyan
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Awuaziiunuimsiivegunw 3(2-2-5)
Sports and Recreation for Health

AN93UNY IV

A8n1999NAIFINIEY NISEINATNAUTIONINNNNIE A1THNTINYENITIDN
M&smeuazidenianssuimiunzaufunuies Mé’ﬂimmﬂmﬁaqﬁumw
msdnRanssuunuinsiteldinarinsdmduusslon msBoudnslidin
wagmsieuniy nadudihuazdmuiialunisismuludanuegng
G RREGL WisnameuazInla Lﬁaﬁwmammwsﬁ%m

Practice of how to exercise; increasing physical ability, practicing exercises,
choosing an appropriate sport for individual fitness, nutrition needed for
different age groups; organizing recreational activities for leisure time; how
to live and work as a team, applying skills for effective leadership and
followers for happy living in order to develop a better quality of life
NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: Toudnnsoaniainie N1sinnanIsuARILaziunuIng van
Tnmnnsifleguaguawldegnamnza

CLO2: FnRanssutiumuinis wisliaarindiduusslen

CLO3: Bedhiludaignsios dmnusuiiavey shaududiu deansuas
Uausau
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NIWAILIYATNAIN 3(2-2-5)
Personality Development

ANB5 U TIEIY

ﬁugmqﬂaﬂmw HaduiisdvEnaseynannin nqufyadnnin nMsuFuss
yadnammeuenuazyadnawanely insemmadeny nswaluiyuey

q 9

gunmAnuaznsUSumiluanunisalsingeg
Personality fundamentals, personality influencing factors; personality
theory; developing one's internal and external personality; social
etiquette; public speaking; mental health and adjustment in various
situations

NAAWSNT5138UFVa95183v1 (CLOS):

CLO1: efuneyadnan YadeiTdvnasoyndnnm naufyadnnm
CLOZ: wanseaniansusulayadnanaeuenuiasyadnnmnelu
CLO3: $1358MN19AIAY LLazmiWﬁIuﬁﬂ;mu

cLoa: ldnalntestusuilafintiamaunminiilelddineaduay

CLOS5: Baduludeiignaes danusuiinyeu P duii
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GEINbE 3(1-4-4)
Isan Trekking

AN93UNY IV

U1luN1IABAIY AIUMAINUAIBNITININ aagulwﬁummﬁummqmmi
i TnusTIuLaEdIuBau IRTInvBauiuduasinunsBunsd ayulng
funsguaguawyuvy Besaayulnsyuey InsAudvayulnslugusy
nsdAnwuaziinufuAuenanui

Forests in Isan; biodiversity; herbs and food security; Isan culture
and society, Isan way of life with forests and inorganic agriculture;
alternative energy technology and organic agriculture; herbs and
community health care; community herbs story; way of eating and
community herbs; case studies and field practice
NAAWSN15I38UTYa93183v1 (CLOS):

CLO1: 85uetlun1ABaUY wagAUNAINIAIININTININ

CLO2: a%maaagulwsﬁ’ummﬁ’ummqmms RNV I B NG HGG !
WP BaURUUILAZINYATOUNSE

CLO3: efuwayulnsfiunsguaguamyuvy Ianmsiuayulng Foaan
anulnsyuwu

CLOG: agUuarthiausyszaunisaiinmsasiud d1saath ANy
N 3BUNIE Uryuvu visoayulng

CLO5: Bedhiludaiignsios danusuiiavey shaududiy
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#519AU d519970 3(2-2-5)
Citizenship for Nation Building

AN93UNY IV

nswdsuutamedian msdasadeunsdiny anadunaides QREVIRFTY
wazUsengAivau waﬂiwuﬁLﬁmmﬂmmaﬁmazﬂizwqﬁﬁmau nstasiu
LazUsuUsMIatakazUsengAiveu nmsduindounisasugia
nsdlesnsunases nMailesmanaiiios nquneigtedluiinusgdiiu
Jymuaznsuilatamiiietuludselne

Social transformation; social organization; citizenship; corruption
and misconduct; the impact of corruption and misconduct, preventing
and suppressing corruption and misconduct; economic drive, politics and
government; civil politics; laws in daily life; problems and solutions
arising in Thai society

NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: eBuensdnsufaumedany amnudunadiosdia nsdundeun
\swgia ngvsneifsdedudinuszdiiu

CLO2: ayuuszvulgmliognsdiviaua

CLO3: USusuasiausiuiuaudu

cLoa: Basiuludafignéies dausuiiaveu shauduiiy deansuas
Uauou
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\AsugRawaliEaiaMIWNANAMA T IN 3(2-2-5)
Sufficiency Economy for Well-Being Development

A95UNE 183U

fuwazeanudfguosUivgiassghaneiiiss ndnmsvesuiugiasugha
WOLWEN NITINUAUNITRY N19983 NTIELaIANITNTNEINTNINITLNBAT
ag A nsianUsvesegianeiiesnusuldlunisussneunis
g37a Laswghaneiledusyduinviiion smungueunasdeny
Background and importance of the sufficiency economy
philosophy; principles of sufficiency economy philosophy; financial
planning; savings; proper use and management of agricultural resources;
applying sufficiency economy philosophy in business operations;
progressive  sufficiency economy for community and social
development

NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: aSueunannsuaslsvyasyghaneLiles

CLO2: TduanUsugynasughaneliiesiunuleuasAsaunsy

CLO3: Basiuludsiignies dmnusuRnveu viamuduiiy deansuas
Uausu
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WALDAUBIE39E55A 3(1-4-4)
Isan Creative Travel

A8 U8

n3ngrnsnsvieaiieluniadaiu yuruiunsienilsn mnaundlusdu
maviesiglasyuru madenlesnseaisalasyumuiusndnualviosiu
Sa1u Aanssudunuinismsviendiedlagyuyy Avnssunisvieadien
Tnsyuvuidsainaassd msvisadioalnoyurudeaiassdtuimalulad
Adviaguy Inerarfunisienialagyurudeaiieassd nefinsiFou
mignsalfnwuasinU iR

Tourism resources in Isan; community and tourism; new normal and
community based tourism; relationship between community based
tourism and Isan local identity; recreational activities in tourism by
community; creative activities in tourism by community; volunteer
and community based creative tourism; a case study and field practice
NAAWSN15I38UTYa93183v1 (CLOS):

CLOL: aSunguUSUNYNYUTAY

cLo2: Hmalladddvia ileysannsfiunsiaunnisvieadien

CLO3: agUuaztiiausfanssutfununnismsvieadiealasyusuida
a¥uassfnmIaiui

cLo4: Bedhiludaignsios danusuiiavey vhaududiy
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N1 Uns.dau 2(1-3-3)
Root of RMUTI

A195UNYI187UN

Yausssuiiuaudaiu 8n 12 aee 14 UseiRmans yaradidquazAudinn
YINNNINYNNNALUTATIITNIAADEAU DRANWANUMTAR NITAS1IWUIARA
Inerandioviesdu Whmuneniswauiidedy (SDGs) Lﬁasqmuﬁaqzﬁ'u
MNaUHUTRgIYUYTRSHY

Cultures of local Isan; 12 and traditions 14 ways of life; history; famous
persons and alumni of Rajamangala University of Technology Isan;
outstanding identity of graduates; conceptualization of volunteering for
locals; sustainable development goals (SDGs) to develop local community;
planning to develop local community

NAAWSN15I38UTYae3183v1 (CLOS):

CLO1: vonamsssuiuausany 8n 12 ass 14

CLO2: venUsgiffansyasurinetdsialulagsnvusnadauy

CLO3: a3unswnAndnanawaziivnenswaun sy (SDGs) e
fiaunguyuiisiu

CLO4: a§ﬂLLazﬁwLaual,l,mﬁ@mﬂmﬁaqﬁuﬁ Lﬁaﬁwmﬁqmuﬁaaﬁu
Tnaeulossnanvalvndnumingdomaluladsvusnaday

CLO5: Bedhiludaiignsios danusuiiavey shaududiy
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YUYUUIANTTUAT9ETIA 3(1-4-4)
Creative Innovation Community

AN93UNY IV

NANNIAATNOONLUY BIAUTZNIUNANMTAATNODNILUY MIAALTIDNLUY
AUYUYY N1TTLANAIUAN NTEUIUNITAALTIDDNUUULUUTAIUTIY
msyjsmmimmiﬁunmé’amLﬁasqmu ATASINATIANAIIU NITULEUD
HAUBE T AN IMAUYLYY

Design thinking principles; design thinking elements; design thinking
and community; brainstorming; participative design thinking
process; environment knowledge integration to community; creating
a work; presentation of works with community’s participation
NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: 83U1enanMIAnENeanwUUiUINYY BIRUTENOUNENTBINITAR
0BNLUUYHYY NTEUIUNITAMTIDBNKUURUUTEIUTIY

cLo2: Mrusmsanidsesnuuulunsainauumsdouinnssiney
Tandiuguyuog1aldinsy

CLO3: Tdarud vinwe MneAanse1ee aseassAnuImanily umedeu
i eliAnUselowituguuy

CLO4: %ﬁﬂu?ﬂﬁgﬂﬁm firrusuRaveu vhonuduiiu Foasuay
Uausnu
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mmé’anqmﬁams?iamsmasqﬁa 3(2-2-5)
English for Business Communication

ANBSUIYIIYIV
awildlunisdoasmisgsivluuiuniivainyalsuazALuANEmNg
Tausssuluusungsnaseninsena MItauinyeAuN1¥IINg¥gsna
NIUAINTIUR

Characteristics of English used for business communication in various
contexts and cultural differences in the context of international
business developing business English skills through activities
NAAWSN15138UTYa93183v1 (CLOS):

CLO1: Tdddwi druru uazuUsslonnundsnguiiienisdoansnisgsnalu
U3uniivianuans

CLO2: T¥n1wdangulunisils wa 81w wazllew aedA1dnm d1uiu 18
wagUsrloanwisingquiiiosunennuuandamsinussauluuiunssia
FEMINUTLNA

CLO3: Hvinwen13ile wa 811 uagiligu Mmedni duiu 18uavdselen
AMWIBINGWANUNTYITNGUTININLAINTIUAW 9]

CLO4: YauswAugau dmnusuiiaveulumsvhaumaildsuseuvsne
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MUy TTudy 3(3-0-6)
Introduction of Accounting

A95UNE 183U
aufidesiuiinafunistiyBnsouuumAndmiunisseauniniadu

a

95581057V UTENa UV ¥N Ty aun1sUniisn1sdunndyd

>

v A

MunannIsUYTa wWwnaass nTeA1wInNTg $1815UTUUT MsUaUd

<

Y

A159AMIUNISRUFEMSTURINSIRUSAS kasAian1sTevieduni N1sUNT

o

)

Rerfumyadiia aynsiefuany

Basic knowledge of accounting; conceptual framework for financial
reporting; ethics of accounting professionals; accounting equations;
double entry accounting methods; trial balance; working papers;
adjusting entries; closing accounts; financial statements for service
business and merchandise business; accounting for value added tax;
special journal

NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: UaNATRULUIAAEINSUNTITINIEIUNINNISHEY LLagf\]iiﬁl’]UiimleﬁNﬁsll
Usznauiv I indey

=3

CLO2: adunevanmstuinUy@munannisdnde
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N13N1HINTTIND 3(3-0-6)
Business Taxation

A195UNTI8UN
wannaeiLazIsn1sdniiunBeinsauuszanasegins n8luldynaa
5550 SRulidAyAra Byardiu MSgshaams ensuanud ne
assnanin Mranins MEARuLardsgnains mdthe msBuluuuans
swnseaulail

Regulations and methods for collecting taxes according to the
Revenue Code; personal income tax; corporate income tax; value
added tax; specific business tax; stamp duty; excise tax; customs tax;
land and building tax; sisnboard tax; e-filing
NAAWSNI5138U3Va95183v1 (CLOS):

CLO 1: oduedaruuataznsufifinmuszuunsdniun18e1nsves
Uszine

CLO 2: AMUINANENIINTILAE DU M UYAARSTTNA LA TRYARS
CLO3: 9B UIeN1sHULULLARITIENSHadsn S usruUBdnnsefind
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NANNITANAIN 3(3-0-6)
Principles of Marketing

ANB5 U TIEIY

Awhlumansnatn msudmsnismann waAnssuguilaa msudsdau
AaA N15IEeNAA1AL MUY NIRRT dauUseay
N1INTAAN TEUU Tayanienisnatn walulagnieniseaiaadielng
WYTITUNNMIAAALAZAIY SURATEUsDH AL

General marketing concept; marketing management; consumer
behavior; segmentation; targeting; positioning of product; marketing
mix; marketing data system; new technology in marketing; marketing
ethics and social responsibility

NAAWSNI5138U3Va95183v1 (CLOS):

CLO 1: o3uefemnudimlunisnisnain udnnsumsnisnatn sy
NeANIIUEUILAA

CLO 2: vaniiamudnAyuean15iiaTessIunNNNITRAILAENNTHAIY
RIS DI E RN

CLO 3: szydiunann densatalinuny wazneiuanan sl

CLO 4: afunguavseydusngg ludiulssauniniseainla

CLO 5: wwmmsussendldszuudayanianisnaiauazinalulagnienis

nannaaelul

ee
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2IANTISHAZNITIANTaLY Il 3(3-0-6)
Organization and Modern Management

A195UNTI8UN

LurAnfgafuesdniIsLazn1sdanisadiolua Aauinisuagnguinig
N159ANIT AITILATISHANINUIAGDUVDIDIANIT NITINUNULAE
nsdndulanienisdanis adelud nsdnesanisadelud n1sdanas
niwensuywdadelva fihadelnl My auaunenisiansadelnl uay
w3asflensdnnsasielny

Modern organization and management concepts, management
evolution and theory, analysis of the organizational environment,
modern management planning and decision making, modern
organization modern human resource management, modern leader
modern management controls and modern management tools
NAAWSNI5138U3Va95183v1 (CLOS):

CLO 1: 93UIWUIANTEIBIANITLAZNITIANTS UNUIMUEAIdRn19nIs
IANT

CLO 2: Ynawensinszianiunisaiwarysefivaninuindeuiidma
nsxnusieasdnsanelukasneuen

CLO 3: Mhedesfionsdnnisaielmdlunsviauldegamngay
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NANLATYFAENS 3(3-0-6)
Principles of Economics

AN93UNY IV

LLu’;ﬁ@ﬁuugmmqLﬂwgmam‘qﬂmﬁ UMY AREATNVBINANALASY
AUNEANEU NQURNANTTULUSLIAA NHUYN1THEN AA1ALALTIAT
nsmuuaTelaUszed uleuienistu uleuign1sAae N15ATEIN
Useina Mmunasegna Joymuas nisunlammisdsay

Introduction of economics; demand; supply; market equilibrium and
elasticity; theory of consumer behavior; theory of production; markets
and pricing; determination of national income; monetary policy; fiscal
policy; international trade; economic development problems and
solution of social problems

NAAWSN15I38UTYae3183v1 (CLOS):

CLO 1: oduemguinaranuifiuguiiieadesiundniasvgaans

CLO 2: Uszendldnuiugrumadniasvgaanslunisvhauuaslu
PinUseaniu



21-404-070-301
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atAkazn1TAATIEdaLan1egIia 3(2-2-5)
Statistics and Business Data Analysis

AB5UNYII8UN

mnudluiffuaifuazadfluniegsfia Ussianvesteyauaznisdiuun
Paya Nsiakulduidngdiunais Msian1snseatevestoya Nsnadey
aunfgnu msnaaeulaauni$ naenuiadesiloneuinmeslunisiinsei
foyan1s g3 mneigrudoyaiienslivsslonilunssuiuniams
5909 UagNSUUANANIERALAYUILEUDF THUNANINGINT

General knowledge of statistics and statistics in business; data types
and data classifications; measures of central tendency; measures of
dispersion, hypothesis testing; chi-square testing; computer tools for
analyzing business data; database analysis to support business
processes; statistical interpretation and presentation of business
information

HAANSN1338U3V93183%1 (CLOS):

CLO1: sungUssinnvesdeyauazn1sdnwundayaniadinla

CLO2: A sianudldiidngdiunats Msinn1snseanevestays
N1SVAEDY AUNAFIU waznIsnaaeulaalAlsle

CLO3: sdunenedesilonaufnmoslunsiinssiteyanisgsfio mslinsen
FUTayalunIzuIUNMINNGIND karNTwUaHAkAZILAURATAUNAN
5319
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21-404-073-204  MNSIULAZNITANU 3(2-2-5)
Finance and Investment
A195UNYIIYIYT
UNUIMLAEANLEAYUBINITIANITNITRULAENSamY 1Wmaneedgsna
113 IATIBMIUNITIRY NITNEINTAIALINUAUNNNITRY N1TUTITRUNY
NUUIEU YaA198UIUAIULIAT SUUTEUIUINAINUY AUUVBILIUNY
NFIATINIAAUNY ANUNUIBUAZUTHANVBINTAMU UTBAVVENmMINg
dnsnanouLuLazAL LA nsUszdiuyadimdnninduaznsly
WONWALATUNIIN TR
Roles and duties of a financial manager; business goals; financial
statement analysis; financial forecasting and planning working; capital
management time value of money investment; budget cost of capital
break-even analysis; meaning and types of investments; securities type
rate of return and risk; securities valuation and financial applications
HAANSN1338U3V93183%1 (CLOS):
CLO1: sunsnrwiiinafunisiunaznsasulundnvindaavia
CLO2: FLAT1¥MUNTRULAZI MR UNNNTRULAZ UTINTIANTRUN Y
NI
CLO3: Uszifiulasamsasu wazimunnamdnmindiiienisasuldesis
Wonawulunannindsuuuusing q lnegramnsay



21-404-170-101
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n133AN1sgINaAUENLAZAES 3(3-0-6)
Retailing and Wholesaling Business Management

AN95UNETI8IUT

n139An13gINIAUANLaTAET T5n13a1TugsAn1sAUANNITLALATES
nsdnsiegaia woRnsuduilan nadonviadine ndnnistndodudn
N13AIVANFUAIAIAG AM3HITIAT NSAUASUNIIABTA A15IANTTETUAN
N1990NLUULAZNITINAIIIUAT 93855 TuluNTInnIsNITAUANILAz AES
Retailing and wholesaling management; operations of retailing and
wholesaling; business establishment; consumer behavior; choosing
location; purchasing principles; inventory control; pricing; marketing
promotion; shop management; design and layout of stores;
management ethics of retailing and wholesaling
HAANSN1338U3Y93183%1 (CLOS):

CLOL: a5UEnaNNIT NT8UIUNISIUNISINNITTINIAMUANLALANEN

CLOZ: wansismadonyiiafing nsdndedudn N13AIUANFUAIAIANS
NT9NLUULAZ NITITNRITIUAT

CLO3: vhnuluiiu assrenan Sulinveuniing Jednd wazUjuRnu
nnsziou
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21-404-170-202  ngvsnegsnaduanuazAngs 3(3-0-6)
Retailing and Wholesaling Business Law
A193U"83183Y1
nnuinefiieadedlunisnednsin ngmneduasesiuilan nguunsainy
Yasady 91370 urdswazaninuindoulun1svineu wizsivlyaa
n13UsEnougsnaAIUanLazA1ds Wies1 vyl iANATOILTIU NN
Useifudany wagngraneduiifeitesunsduiugsiianism
Relevant laws to establish a company; consumer protection law;
occupational safety and working environment law; retail and wholesale
business act; Labor Protection Act; social security law; and other laws
related to trade business
HAANSNT338U3V93183%1 (CLOS):
CLO1: efunemdnmsnganevidensewdayaAniAsadesiugsiamlan
wazAEs
CLO2: \denldngrnevienseudydAniAeadesiugsiafuanuasds
deuidlunsufoRnunuaaiunil
CLO3: vhauduitu pssdenan Suiinveunthil Fedng wazufdRny
nnsziou



21-406-081-101
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n5lglusunIuUTEENANIeSSAa 3(2-2-5)
Computer Applications in Business

ANBSUIYIIYIV
NANNITUALLUIANARUALAB WAL SEULATAWNALUINGIAY TUsunTY
Uszulananl LUTLATULNUAITI9YIN1T TUTHATUNITUILAUDINASUY
TUsunsudansdoya iniesfiolinseiteya uaslyaussivsluanussia
Principles and concepts of computers and information systems in
business; word processor program; spreadsheet program; presentation
program; database management program; business data analytics tool;
and Artificial Intelligence in business

NAAWSNT5138UFVa95183v1 (CLOS):

CLO1: 85U8%aNN1T NIZUIUNTITADUNLADTTEUUATAUVIALAS
TUsunsuUsEgNANINgIne

CLO2: wansisnslalusinsuuszanana) TUSLATULNUAITINATUIM
TUsunsuns diauss Wsunsudnnisteya uaziedosiliedinsesideya
TumsuiRauegns wanzay

CLO3: @onlilusunsudsyyndmsgsiaiionsdndulawagnninluldlu
DIANITLADY AT A

CLOA: 3uihil Foding 3ty seUADUALTURRTOY



21-404-071-301
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amsfiuazn1sasneisney 3(3-0-6)
Leadership and Team Building

A95UNE 183U

LARLAENunLiii1 Ussnvuardnvauzesngiii nsuanasu
sEnieUazdaN nsadeiruafidauanlunisviaududiiy n1sade
LL@Z&?QL{]’WQJ’]EJGUE)\‘IﬂN N15USELAUUSEANSANVDINU ATRAILITINGIY
nspslanaznsilausiuluiy

Leadership concepts and theories; types and characteristics of
leadership; leader-member exchange; creating a positive attitude of
teamwork; building and setting goals of team; evaluating performance
of team; team development; motivating and teams’ participation
NAAWSNI5138U3Va95183v1 (CLOS):

o

a a a Y o LY
CLO1: 95UI8LUIAALAS NG EANMIEHUT UITNNLaZaNuuzyDINIIehUn

A

Y
CLOZ: WanYIBNISUANUAEUSEMINUILAZARI WAENTATITIAUARLT
vintunsvinauludi

CLO3: afauavsudmungvesiiuwaznsuseliulseavinmuesiiuny

CLO4: tauaiuImelminsiauiney n153dlanagnsilausaluiy



21-404-170-303
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NM5E519UINNTTULTINIUVE 3(2-2-5)
Innovative Creation for Business Purposes

A195UNTI8UN

anmuIndeunansudatuluan1insaldagdu nssuiunmsuinnssuluy
N1IANITNANAUILAZUINIT AIUFBINITNNNITAANN N1TATINATIA
HandasisUkuulnd nsadeassAusnisgubuulnl 938s55uMIanimie
N13RaIn NsNAFRUAAIN NSUINEATMILazUSMTIeanTmudnain
waznsdalulaginlylufinain

Context of competition in current conditions; innovative process in
product and service management; needs of the market; creation of
new product models; creation of new service models; ethics for
marketing management; testing of the market; taking new products
and services for sale in the market; application of technology in
marketing

NAAWSNT5138U5Va95183v1 (CLOS):

CLOL: Waulpaanuduiudvesan nwindonnianisutaduluaninisal
LLazmmé’aﬂmsmamﬁmmmﬁwﬁmﬁamummqmsﬂ%uﬂgqmsmumi
winnssulunsdnnisuanduauazusnig

CLOZ2: WATIFHTITTUU ANATINETIA ARLTNOONLUUAILAULDIAIULUIAR
nsaseassAnaniae usnsgduuulnalagnseniinfeasesssumg
NIRRT

CLO3: LAAILLAININNTOINUUULUIMIUGTRTA uinnssudandad vie
sUnuugsiafAnUselevinessdns

CLO4: vhauduiiy nsssenan Juiieweunthil UfoRnungsudeu uay
UausnNau
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NI sR9aE1eETy 3(2-2-5)
Sustainable Business Development

AN93UNY IV
LLmﬁmﬁug’mé”mm’mﬁaﬁumaqqiﬁaLLazqiﬁﬁ]ﬁUmiﬂéaaﬁ”’lsm%aummﬂ
mMsimuatminensimudiduresgiia Masldamauazgiidiule
dude nagnduarisnmsdidusuidiiu Jseiuddnuazanuds iy
Augatu nMsUssfiuansAiulasensiuaudd n1senuAIm
é’J"a'SuLLasmﬁL%mstﬁaga

Preliminary to corporate sustainability and carbon footprint
organization; sustainability commitment; value chain and stakeholder;
sustainability strategy and initiative; materiality and sustainability risk;
sustainability initiative performance evaluation; sustainability reporting
and disclosure

NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: efwswmAniuguiueudsiuesssia gafatumsudesfineg
139UNTEIN NSAMUANAYNS ToN13ANTNNY kazn1sUsediunanisaniiy
TAsansduanudsdy

CLO2: LLamﬁ'ﬁmﬁmﬁﬁwaawuﬂawuﬁqﬁuLLazﬂwsL%Lma%’ayua n13
Wpzihaldann MinszidiidnlidindsUsziuddguaza
deafunnnudedy

CLO3: a'ﬁ’mm'%‘smimqm'm%aLLmuqﬁﬁaﬁaamﬂé’aqﬁmﬁmmamﬁﬁwm
gifvogedsBu

CLO4: vauduiiu asssienan Sufinveunind Sauuazdsundon
Fodnd wazUfuRnungsudou



21-404-171-202
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n1sadnuazn1sdanisgsnaunsulyd 3(2-2-5)
Venture Creation and Management to Franchise

Business

AB5UNYI18YN

wnAnLagnuiiReafumsiuiugsiaunsuled melinseinundululd
Tunisasulugsfawnsuled n1seenuuuiumduwuy n1saanzideu
ngenausideuluuazdnygyn madevhaiieuftRnulugsiaunsulyd nagns
N159a19 N15UINIINIINER N1sTanswaziiuasulugsfaunsulad
nsdifnwgshaunisulyd

Concepts and theories about operating a franchise business; analyzing
the feasibility of investing in a franchise business; prototype store
design; registration, rules, conditions and contracts; preparation of
operating manuals in franchise business; marketing strategy,
production management, management and investment in franchise
business; franchise business case studies

NAAWSN15138UTYa93183v1 (CLOS):

CLOL: uansismIsenuuuiudsuiuy msasmadeu ninasiteuls
wazdnyay1 MsdaviheilieufuRnulugsiaunsulyd

CLO2: Wisuisudeyaiuguuasdoyadeinavvasgshavionsdiing
Wiediasgirnandululdlunmsamulugshouisulyd

CLO3: uansoaniaypdnaimuaznseseuauniaulunsdu
HusznaunsgInaunsulyd

CLO4: vhauduitu nssdenan Suiinveuntii dednd waruftRniy
nysziday



21-404-171-203
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Husznaunisiuaeaulall 3(2-2-5)
E-Commerce for Entrepreneurs

ANBSUIYIIYIV
wurAnnazngufiferfunisduiusenaunisiudiesula wgAngsy
Huslameeoulall vinwzaudilawaznisldmalulagidva nagnsnain
Adva n3etnedinuooulatuaznaintdneoulal nguuienidive
Sidnnseind nisdadaarniseansidouniduddidnnseiing A
Uaoasouayszuun1stissRiunseaulal

Concepts and theories of online- shop entrepreneurship; online
consumer behavior; digital literacy; digital marketing strategy; social
networks and e- marketplace; electronic commerce law;
establishment and commercial registration e-commerce; security and
online payment systems

NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: uandiinseenuuunazdnnissudesulanulasadsiugiu
widvddidnnselind

CLO2: Wisuilsunginssumsinaulagodudrihunisdossuladues
Fuilnauiieeenuuunagndnaindda

CLO3: wanseanfaypdnninuaznismseuanunexlunisdu
HusEnauMsIumeaulall

cLog: vhemuduitu asssonan Sufinveuming Fnveainandlanagnis
Idwelulagfdvia wasUfuRnungsuleu



21-404-172-201
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N133ANT3 IUDIANTHI TMUSTTH 3(2-2-5)
Management in Multicultural Organization

AN93UNY IV

WIAANGANTTNDIANTITIENINUTEINA deaunyTmusssuluoAnisuag
VSUNONTEU AIUNAINNAENITAIUSTIUTUIANIT N1TTANI1TTM
TUUSTTU NAYNTNITUIMITNUUYBSTUDIANITNY TMUSTTU AIULANAS
YoINUNYwEluIAn1s N1sTanITuNy¥dLazesAnITnteldny
vannvaneMeiRussIResERUUsE AN S utazUszanlan
Concepts of international organization behavior; multicultural in
organization and ASEAN community; cultural diversity in organization;
cross cultural management; human capital management of
multicultural organization strategies; diversity human capital within
organizations; human capital and organization management under the
cultural diversity in ASEAN community and world community
NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: 1FentduuIAANISTANTI ST IAINSTSN NagNSNITUTISYuNYBelY
BIANITNIIAIUTTTY msgimmimmLmﬂ@iwasuamuwwﬂlumﬁﬂmﬁa
WA 9ANITUAILUINTFINATUDITN

CLOZ: WisUBUAUUABUMUAINEN ML IR BN kAT AIIVAINVIANY
mﬁ@uuﬁsiuLﬁaé’]’mmﬁnuwwﬂumﬁmaﬂmmmzau

CLO3: vheududiy asasenan SuRaveuntng Ususmuaaiunisal
Fodnd wagfuRnungsadou



21-404-173-301

7

FuuuuIANTINTININITAN 3(1-4-4)
Trade Business Innovation Seminar

AyrdeAunau : 21-404-170-101 N153ANTTTIAIAUANKALANES
A193UNYIIEIY

afn JagdunazauAnlunsdanisgsnanisa Jaymnisaiiugsianism
Ty n13a1LiugsiaeImsuagn1susnIg N1NoUAUDIAIUABINITUDY
Huslaagsianisen anulmuSeunanisudeadulugsianisen uinnssuuas
welulafifienisuidymilugsianisd unanadvinisuasunanaide
NINTAY

Past, present, and future in trading business management; operations
problems in trading businesses; operations problems in food and
service businesses; responding to the needs of retail business
consumers; competitive advantage in retail business; innovation and
technology for solving problems in the trading business; academic
articles and research articles in retailing

NAAWSN15138UTYa93183v1 (CLOS):

CLOL: Amsenuuwdltunsdnnisgsnaniuan ofn Jagdunazeuen uay
Haymnisddugsanisdfioatidlenanagsiianisé

CLO2: WisuiiuasdaLg unAmAnIns wazunasiddefiieades
fugsRansfsemItasmaL e iiefmumInIs
wAtgym

CLO3: ansansi@euunansdsnisiiaiaueuuimenisuiledamvie
Wiusyansnmmanisaiunslussfianisi

CLO4: vhaududiy nssstenan Jufisveuntihni UfoRnungsdeu uay
dausnay
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N15ITBUINNTTUIININTAN 3(1-4-4)
Trade Business Innovation Research

AyrdeAunau : 21-404-170-101 N153AN153INIAUANKALANES Loy
21-404-070-301 @dAkagNITIATIENVBYANIGINA

ANB3UIYIIYIV
anudusnuazeuddguesiiteiselugsiaduanuazingds Tnguszasd
YBIN13IYN9GIND GﬁgumauiumiﬁwLﬁumﬁ%’aﬁﬁﬁa N1SLRBNLUULAY
Bnsitelimunraufuaniunisaiuasningns wdedledds n1sifiu
Meg1e N15AUTIVTINTeYa N15ATITRYEYE N1SLAUBIIBIIU N1
HanI3lUlY Usslevdlunisdndulaniegsismuanuazands
Background and importance of research topics in retail and wholesale
businesses; objectives of business research; steps of research
operations; selection of research types and methods according to
situations and resources; research instruments; sampling; data
collection; data analysis; writing research report and application of
research results for business decision making in retail and wholesale
businesses

NAAWSNT5138U3Va95183v1 (CLOS):

CLOL: wansnseenkuulAsaMidegsiamuanvsemduasivualang
N1F398INNITNUNIUITTUNTTUMIENITUANMIAUIAIUAULDS

CLOZ2: FATeNTRYANINITIY Lauanan$Ide Uselevivesnuidonay
weunsnaAToiendlunazdndulamagsianisdn

CLO3: ansansifeuunanuddoifieiaueuuinianisudletlymvioia
UszdnSamuanisantiunislugsianisen

CLO4: vhauduity nsssenan Juileveuwiihil UfdRmungszideu
WAAIDBNDNDIUTITUNITING WAZULAUDNAIIU



21-404-173-403
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TA599URINNTIUTIAINITA 3(1-4-4)
Trade Business Innovation Project

v 1U9AUADY : 21-404-170-303 NIFATNUTANTTULTINUE)
A193UNYIIEIY

Aufuaziinuefiaonndesiugsiafuanuazds nisWamuiude
N3EUIUNITNAGDY d1979 UTeAvgAnAY n3an15U URMULTITE U
nsdenindelasenu MsAnyIAuAIIToyakazeNas91989 N3l
lasau Msandunulasenu nMsifusiusindeya desisiiazilang
N3aTUTATINTIENU LaENTULAULASINEUNTHAIIULATIN
Knowledge and skills consistent with retail and wholesale businesses;
developing work through a process of experimentation, exploration;
invention; or systematic work; choosing a project topic; research and
reference documents; writing projects; project implementation; data
collection; analysis and interpretation; summarizing reports; and
presentation and dissemination of project results
NAAWSN15138UTYa93183v1 (CLOS):

CLOL: Apsgsiansaumeafiineddasfiuaniuysenauifienaununis
whdgymuazsindulaniegsfianisi

CLO2: Aunuvhtelassuiiieadesiugsiaduanuasidailugns
WaUlATINUAT LA ZM IO NAILIIUAIUNENNITAIIAULDY

CLO3: Usztliutuunsaniueu nsuszausu nmsUssiunaluenu
91¥ngsRImsAenueLiieaiislassAvIwnnamdnns

CLO4: a¥1aunmsUFoanR uinnssuBandivd vieguuuugsionnng
MIALIUlATINUITITN

CLO5: vhauduity pssdenan Juilaveunti UfdRmungsziden
WAAIBONINASEETINNTIY hastkewnInaaulugUkuusne



21-404-070-201

80

miﬁ'ﬂmsqmmwu,a:msl,ﬁuwawﬁﬂ 3(3-0-6)
Quality Management and Productivity

A195UNTI8UN

NANNITHAZLUIAANITIANITAMAIN N15IAN1TAMAINIUDIANT NS
TIUHULAYNITATUANAMAN Aanssunisiiunands adanisiiunande
LazAnsld 1adeadlenmnin nMsinaussouzlazUszAninnueinig
iy uaznagnsmsiiisyszansnmnsvinny

Principles and concept of quality management; quality management
in the organization; quality planning and control; activities to
productivity; techniques for productivity and how to use quality tools;
measuring operational performance and efficiency; and strategies to
boot work efficiency

NAAWSN15I38UTYae3183v1 (CLOS):

CLO1: 85UN8NANNITHAZLUIAR mﬁﬂmiﬂmmwLLazmiLﬁmawam
CLO2: HonldAanssunsiiunandsfiosinyszansanlunisvhauls
CLO3: a’mLLNuﬁmmmumwé’ﬂmﬁmmi@mm‘wLLazmiLﬁmamam



21-404-071-102

81

NM5USMITATIUMAINRANRAZ IMUS TIUNTTTNUTUsTAU 3(3-0-6)
#1na

Managing Diversity and Global Working Culture

A195UNYTI8UN

VOB HATNANNITATUAILWANAIIATNITEBUTU Alled iAuAR A1y
WANANLEY anYazlanIzaTiausTIulussAuUsEImALazTEnINUTEINA
N15IANEANA1N MuTusssuaUszendlylunsusmamineInsuyed
TuoIAnNTsEAULIUITA

Theories and principles of differences and acceptance; values,
attitudes; differences and characteristics of cultures at the national
and international levels; applying cultural differences to human
resource management in international organizations
NAAWSN15I38UTYae3183v1 (CLOS):

CLOL: a8unevged) vann1sAuvaInyvians Adey iruARveIyAaiy
99ANTT

CLO2: suwanuae Jausssuluszaulssimalay sensUseme

CLO3: Uszendlgvanminumaivaleniemuinusssdlunisusns
NINEINT



21-404-073-206

82

n1sdanisladaAnduazldaunulugafivia 3(3-0-6)
Logistics and Supply Chain Management in Digital Age

A95UNE 183U

ANUMINERaENANNITIANIsladainduazldguniu audidgyeans
famsladafinduasldqunu nsdatedav manennsalguasd nisdnnis
ASIAUALAZAUAIAIATT N1THER NITUTTYANI N1TVUEWALNIINTEINY
duf msunda-desen dud1 nsliunisgnAn nsAndedeanseiu
Tadafind n1suinmsdanisiale guniuedadsdu uagnisuszyndld
wielulagfdvialunisdnnisladadnduazldguniu

Meaning and principles of logistics and supply chain management;
importance of logistics and supply chain management in the digital
era to organizations; procurement and purchasing; demand forecast;
warehouse and inventory management; production; packaging,
transportation and distribution management; importing- exporting
products; customer service; logistics communication; sustainable
supply chain management; and application of digital technology in
logistics and supply chain management

NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: 85UM8ANUMINY RENATT ANUAIALLAZDIAUTENDUTRIAINLY
guMukazszuLladanind

CLO2: afungnszuIuNIsIANIsiadannduasldgumu

CLO3: Ussendldimalulagadvialunisianisladadnduaylgaumu



21-404-170-204

83

NMsUTEARUNUSHAZNITULEUD 3(2-2-5)
Public Relations and Work

AN93UNY IV

NANNITHALNTTUIUNITUSEYIFUNUS Tayaviarsaneluiazniguen
dilnau walulaglunisussrduiug WWsunsudssenduazlusunsy
dusaguiiieatrsdeusznduius malanisiiaussu gunsaluaz
wsasiolumstiaueu wag msiauenuiudeesulall

Public relations principles and processes; information inside and
outside the office; technology in public relations; applications and
programs to create public relations media; presentation techniques;
presentation equipment and tools; work presentation through online
media

NAAWSN15I38UTYae3183v1 (CLOS):

CLO1: denlfuunfAn gunsal ndesfleuazimaluladifieatnsde
Ussmnduiusuazdnwseunsiiauenuusagnisiiauenuruiossulal
CLO2: L‘U%&J‘ULﬁauamumiiﬂmmmaﬁﬁﬂmLﬁ&nﬁumﬁfmﬂ’m’faa&aﬂnmi
melusazneuendinnufieasrlenianianisudstuudesdnisle
CLO3: viemuduiiu assenan SuRaveunthil dedng UFtRnu
nnseleu wagn1sunaue



21-404-170-305

84

n1sdeansman1snatalugsian1sdn 3(2-2-5)
Marketing Communication in Retail Business

AN93UNY IV

LLmﬁmLLavmmﬁ’ﬁw“uaamsﬁlamimqmﬁmam UTELANLAZAINADINTT
Suaaﬂamaﬂml,{]mma qumsumwaaumua Uimﬂuﬁiﬂﬁ]mﬂaﬂ
N5¥UIUNNTAOAIINIINTAAIA N15AoaTATIANA tadedlanisdeans
nsnanlugsiamUan

Concept and importance of marketing communication; types and
target customers’ needs; behavior of purchasing goods and services in
retail business; marketing communication; brand communication;
marketing communication tools for retail businesses
NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: 83UnsuwIAnkazANEIAYUeINISaRasTININITnan

CLO2: afugUszan mmﬁaﬂmmazwqaﬂﬁmmsé??aﬁuﬁmaw%ﬂﬁsuaﬂ
nauanAtmanglugsianuan

CLO3: T1A9189NTeUIUNITROAINNNITIANAKALNITROATTIAUAN
CLOG: Wisuiisuintesilonisdeansnmsnanslugsiafuan



21-404-170-306

85

nsIanNIsAEIngauazUsaudymn 3(2-2-5)
Crisis and Issue Management

A95UNE 183U

LLmﬁmLﬁaaé’fuﬁmﬁ’umw%ﬂqmLLazUwLﬁuﬂagm AMNENYAILTIAUVDY
99ANTTIND nsdeanslunnigings n15U3nsdnn1sn1igdngs ng
A1AN1salUsTIIUTWT unugndu n1susnIswaznsuatadgnilunis
ANUgsNa

Basic concepts about crises and issues; negative image of business
organizations; crisis communication; crisis management; anticipating
issues; emergency plan; management and solutions to problems in
business operations

NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: eunsumAnilosfuiefunngingauasysuiuym

CLO2: \Eonldeufifertunsdeanslunmgingauaznisiimsinnis
amgingauitauilunndnualiBsauvesesdnsgsia

CLO3: mamsalussdiuligmiitedaviunugnidu msudmsuaznisudly
Tymlunisaniiugsia

CLO4: vhauduity nssrenan Suiinveuntihil dednd wazufiRn
ngsuiley



21-404-171-304
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nagnsn1sAUanuazn1sAds 3(2-2-5)
Retail and Wholesale Strategy

AyrdeAunau : 21-404-170-101 N153ANTTTIAIAUANKALANES
A195UNYTI8UN

ANWATLAZNTEUIUNITNITIANITTINAYNS ANINLINGOUNNGINAAI1UEN
wazANds NTIATIZRENNWIndoNnslULaTAEUDN A1TAINUATIANY
Y9I8IANT NIFAMUANAYNS NMsUNAENSIUUNUR n1sArvAuLazyseil
NagN5UeIgINIAUANLAZAH

Strategic management characteristics and processes; retail and
wholesale business environment; internal and external environmental
analysis; establish organization direction; strategic formulation;
strategic implementation; strategic evaluation and control of retail and
wholesale businesses

NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: LLammmﬁ‘ﬁ'Lﬁ'mf‘ﬁ’Uﬂismums{f@msﬁmaqméuazaaﬁﬂizﬂau
YDINTLUIUNTINNTBNAYNG

CLO2: AATIBNANNLINTDULALINUNUNALNT FANIUKALATIVEBUAY
WHUNAENEVRITINIAIUANLAZAIES

CLO3: donldnagnsiiteldlunsindulauitymlugsiafuanuasdds
CLO4: vhauduiiu nssdenan Suiinveuntii dednd waruftRniy
nysziday



21-404-171-305

87

a o [ a

ﬂ’liﬁ'ﬂﬂﬁﬂ’ﬂuLgENLLﬁSﬂﬂiﬂaﬁﬁUﬂﬁQi}jLﬁ&lﬂ’miﬂﬁqiﬂﬂ 3(2-2-5)
n13A1

Risk Management and Loss Prevention for

Trade Business

AN93UNY IV
LAALAEIEMIUFTRAIFUALUaendslussAamUan nsuf R
puIsnsiiloiinmagnidu nsiineusuluiTesiidnduiisafuguam
aunfouazauUasnde N158AnIsAINLEEIE LA Useliiuuagaiuny
Anuidss Matestu mgndnilusuagssanunsgndnalue maihszde
AuduaAUANILT

Concepts and practices regarding safety in the retail business;
operating according to emergency procedures; training in essential
health matters; health and safety; store risk management; assess and
control risks; preventing; burglary and reporting burglary; product
surveillance and area control

NAAWSN15138UTYa93183v1 (CLOS):

CLO1: funBunAnuayiSNsUfTRRTuANLUaenslugsAadan
cLO2: @enlBmsluesiisuiufsriugunmeunsiowazanudasnde
CLO3: iausiuImnsUasiunisgnanaluy s1gaunsgnanaluy
s¥dufuasmuauiiuiiiioaslonianisgndnalusvesgnéuasniney
CLOG: vhauduitu nssrenan Suiinveuntihil dednd waruftRny
ngsuiley



21-404-171-306

88

Uayyruszhuglugsnanisin 3(2-2-5)
Artificial Intelligence in Trade Business

AN93UNY IV
puditugunazauddiefulygausshvslussianisd nsld
Uyay1UseRuglugsfanisi Aeuiwesivial N1sinsieikasUssiiana
T8a N15UTTUIANANIYISTINYIR N1TUsELHUAIIUNTDUA 8T UDIANT
msndsunisniglussdnsiieldUygyiuseiivg uuamisnisiaun
Unyayrseiuglugsianisen

Basic knowledge and importance of artificial intelligence in business;
Using artificial intelligence in trade business; computer vision; data
analytics and signal processing; natural language processing;
assessment of readiness within the organization; organizational
preparation to use artificial intelligence; guidelines for developing
artificial intelligence in commercial business
NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: a%mammg”ﬂﬁugmuazmmﬁﬁé’mﬁaaﬁuﬂmm’lﬂizawﬁuqiﬁa
nsmullgmstaueiuimensiautdyyiussAvglugsianism

CLO2: \Eonldeufiferiunonfiumesiviml malinszsiuazysvanana
foya MsUszananan wsITINTANoLATymMaNanIuNTa]

CLO3: ATIZMAUNITUTIUAMUNTDULaZILNUN TR BNNTA Y
psAnaiilelitnygUseAugosamngay

CLO4: vhauduity pssrenan Suileveuvthil dednd wazuftRnu
nysziday



21-404-172-302
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nsAlunguadeulaznIsAIgeLaL 3(2-2-5)
ASEAN and Border Trades

ANB5 U TIEIY
ANYUYAINAIAYLALANINWINROUNINGINILUNGUUTEVIAND T8 Y
nskarmlon1avesssnalunguedeulaznauussinarasen AN
LAZLAUNIINITANTINYIELAY FBINIINTAVIBRAY NYUIE FeLTeU
WU URveInIsAsuaY JULUUNSAIIeLaY Jyriuazauasse
YRINM IV MERULaTUsTIAlUNquUTEI AL T

Characteristics, importance and business environment in the ASEAN
community; seeking business opportunities in ASEAN and dialogue
partners; trade points and cross-border trade routes; border trade
channels; laws, regulations, guidelines of border trade; border trade
pattern; problems and obstacles of cross-border trade and countries
in the ASEAN community

NAAWSNI5138U3Va95183v1 (CLOS):

CLO1: Wisuiflsuanimundouniagsnalunguuszaaueidouiionis
andulanaznisiiesdnisia

CLOZ: TAs1glanaveessnalunguandeularnguussinadgiazan
AATIERIANITAMALLAUNIINITATIUYIE LAY FBINTNITAIVIEHAU
nuaneg seideu kw1 JURreensA1vIgLal JULUUAITAIYIELAY
MIUIIANLLADS

CLO3: wWisuiisuantumsalvesnsdiinwiied fudgmuazgUassaves
nsffameunuarUssmalungulsnauondeuiioadidleniananis
WU tuLNBIANTle

cLOa: FenlHiaTesiionisnsdnnisssiaseninsusemaiivanzanse
Usziangsnalviinusednsamgaan



21-404-172-303

90

N13LA9916DIDIKAZNTATUATOUILWUSLNS 3(2-2-5)
Negotiation and Networking Partner

ANBSUIYIIYIV

WIAALATAINEARYYDINITLATINFDTDINNGINY AN YULUBIUNIATIN
M9399 29AUIENBUVRINITATINATEYIENUSIAT UITEIMNTINILAE
A3TYIVTIAUATITITIN NAgNS JULUULALAAUENITLA3919BT8 N1Td319
ieteiusing warnsnTivdeuNadugrslunsasuedeT e usiing
Concepts and importance of business negotiations; characteristics of
a negotiator; components of creating a network partner; business
etiquette and negotiation ethics; strategies, styles and the art of
negotiation; creating a network partner; achievement tests in creating
a network partner

NAAWSN15I38UTYae3183v1 (CLOS):

CLOL: afUuWIAALAEAINEIANYYDINITITIIADTOINNGIND

ANAN BEUDITINLATINABTOY BIAUTENBUVBINITATINATDYILWUGLAS
CLO2: an3nnsiasadesesfivnsauseanun1saliiinuseansaming
T¥anufifefiuansemmnagsia 15581U53AIN519591 Nagnd JULUY
AaUzN1542591619599

CLO3: @onldeufifedunsairanietneiusinsuaznnsnsindey
nadugvslunsasaaietetusiniieudlatiymuesesdnimu
anunsal

CLO4: vhauduity pssrenan Suilaveunthil dednd wazuftRnu
nysziday



21-402-073-011

91

mMuusilen1sAemIegsia 3(2-2-5)
Khmer for Business Communication

AN93UNY IV
ﬁnwﬁugmmqmmLsumﬁﬂwmﬂ%mmLsuuﬁLﬁamiaumuﬂu
FAnUszdriu uaz msfnsdedearsnigiia nedauazisnisindedeais
N9GINT

Basic skills in Cambodia language; Cambodia language skills for
everyday conversation and business communication; techniques and
methods of business communication

NAAWSN15138UTYa93183v1 (CLOS):

CLOL: LLammmﬁLﬁmﬁummLsumLﬁamiauwuﬂu%ﬁmﬂisﬁﬁu

CLO2: TgAdnyl drunu nsaununn s iudinlszdniu

CLO3: UszgnAldvinuwen1wiaus walauazisnsdomsnwiansluns
AnRenIegsnale



21-404-173-104

92

NM5A3BUAMUNSTINNISHNUSZAUNTITAIIVITN 1(0-3-1)
Preparation for Professional Experience
AN93UNY IV
NANNITUATUUIANYDINITHAUTZAUNITAIVITN N1TATATIIULEE
nsdun1walau nMsimuiyaanamlunsiukarn1suTuRIlueedns
nsvinuluiin 95587105503 TN ngUINBRINIY MIUsEAUdIRY SEUU
11735 1UNNSUTERY AuAmuazaNUasnfelunisvinau nsdeansly
939ANT N1TAanIITo TN N1TINURY N1TILATIZRLAEATULAT Y
NSWHUTIBNULAZ NTULEUD
Types and processes of professional experience; job application and
job interview; personality development; work adjustment; teamwork;
professional ethics; labour law; social security; quality assurance
standard system and occupational safety, communication in the
workplace, choosing a topic; planning; analysis and problem-solving;
writing a report; doing a presentation
e : msvssdunaindnwiiAssauasiumdy

W.A. 50 S = wola (Satisfactory) 3o

1.9. w50 U = lunela (Unsatisfactory)
NAAWSN5138UTYa93183v1 (CLOS):
CLO1: 93UNENANNITUATUUIANUDINITHNUTEAUNTAIVITN
CLO2: sdunetumeunsainsey msduanwalom nswauyadnnnly
N13Y191U
CLO3: euendnmistumsviauduiiuld Ususluesdng deansly
29ANs LA
CLOG: 83UN8ATIHIUTIAIVITN NOULIBLIINU N15UsEAUdIAN F8UU
WnsgIunsUsEiununLasauUasnselunisyineu
CLO5: odungnannisideniidetyn 1MuNunsIlAsIgilaznIs
uAtgynn WeusIB9ULaZNITUILEUD



21-404-173-105

93

nseuinIAUfURninnssugsnansan 1 3(0-6-3)
Work-based Learning in Trading Business Innovation 1
AB5UNYII8AYN
sudesiulusudifisusiminnuluaoulszneunts sueieunay
wieunsliuinsgnAn sudannsdudiitentsdming sudafududile
IHanuu1nssIu 1unseaeuUIiudud1 vuuinisinIesdnituy
U vIgUoUITIAIUYARR AMULATENBINITHAZIATOIAY ITUTNY)
AruazoIniuiivisuargUnsainieludui wagenuvasadelunisrha
Basic work in a store is equivalent to an employee in an establishment,
preparatory work for providing customer service; product placement
for sale; product storage work according to standards; product
quantity inspection work; service works at the cash register; personal
hysiene work; preparing food and drinks work; maintaining cleanliness
of the sales area and equipment within the store; safety in work
NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: dawlenmnundonsisne wazdonldgunsalvihiudiiions
eiiteuidgmlunsufoRnunuaouniol

CLOZ: WARINITININAUAT FAUAUA N13RTIvdUUSINaAEUAINY
1msgIu Msliuinisieiesiniu mesnwaveunsidruyana A
avenmituiione gunsainieludu

CLO3: vhauduity SuRaveuniii aswionar Ufdanungszdeures
anuUsznoumsTEnUszaunsel



21-404-173-106

94

nseuinAUfuRuinnssugsianisan 2 3(0-6-3)
Work-based Learning in Trading Business Innovation 2
ANBSUIYIIYIV
szvvaulududiisusimiinauifienudeinagluaaiulszneunis
nudsduifienssimie mum’sﬁlaauﬁ’uwmmQLLasmiLﬁ'ammﬁuﬁﬁ
uuAldyninIsuingg UsEUUNIATFIUIIUAIAMAIN IUNIINTLIY
WAz UTMITUINUIE STUUTHITNTNEINTIIUAT IIUIANITAUAIUTZLAN
013 wazaudaenduduenadosdu

The work system in the store is equivalent to employees with
expertise in the establishment, ordering products for distribution;
checking expiration dates and product deterioration; service problem
solving work; quality store standard system work; target distribution
and management work; store resource management; food product
management; basic food safety

NAAWSNI5138U3Va95183v1 (CLOS):

CLOL: whlalgymin1su3ns MUTBUULIATIUIIUAIAMNINLELIIUNT
NIzLAZUTISUINUNE

CLO2: dmviununazyiinsdsdud anaaouiuninenguasmidoued
FUAT LHUUTIITNINGINTNITIANITAUAID I TIAZILNUANUUADAA AU
gmsneluiumanteyadaduarluein

CLO3: vhauduity SuRaveuniii aswionar UfdRnungszideures
aouUseneunsitnUszaunisel



21-404-173-207
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nseuinIAUURninnssugsnansan 3 3(0-6-3)
Work-based Learning in Trading Business Innovation 3
ANBSUIYIIYIV
ulufruansumiminaueilaluaniudsenauns UAATIEINgY
Qﬂﬁ’uﬂmma PUNPINTAINITVIY IUATIATVEUAT NTZUIUNITIANTT
UIsAuM (M3ds M3y n1sdaBen) Numuauaunmaui nudar
U3z TRFIUAT WazIUTANISLONANTAUAIAIAG

The work in the store is equivalent to that of a senior employee in
the establishment, target customer analysis work; sales forecasting
work; product inspection work; product management process
(ordering, receiving, arranging); product quality control work; store
history preparation work; inventory document management
NAAWSN15I38UTYae3183v1 (CLOS):

CLOL: UandIBNITUTMITUALAIUANAMNINFUAIAILLIATFIUAA MU
nMvhusedRiiud uasenansaumasadaiieunidgmlunisufoRaum

anun"50l

CLO2: mamsaingugnAiivneiiieninnisaluiinaduiuasneinsal
15918

CLO3: vhauduity SuRaveuniiil aswionan UfdRnungszidevues
anulsyneunsiiiinUszaunisal



21-404-173-208
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nseuinAUfuRuinnssugsianisén 4 3(0-6-3)
Work-based Learning in Trading Business Innovation 4
ANBSUIYIIYIV
nuludruanieuwiigdiegdanisiuluaniudsznounts usnw
UINTFIUNITUTAIT IUUINITEAVIE UUTHIINTNEInsateluiu
NTEUIUNIINITNTINABUTYT IUATIIABULIATTIUIZUUTIUAIANAIN
(5¥AUgYIBRANNTT) uAIUANENEISLA TN (SEAULYIERIANIT) 9
n1sdeans nsadeanuduiusuazanufisnelavesgndn (szAufde
HInN9)

The work in the store is equivalent to an assistant store manager in an
establishment, maintaining service standards; sales management work;
resource management work within the store; audit process; standard
inspection work for store quality systems (Assistant Manager level);
document and record control work ( Assistant Manager level) ;
communication; relationship building and customer satisfaction
(Assistant Manager level)

NAAWSNI5138UFVa95183v1 (CLOS):

CLOL: UandIBNI3sN¥ININSEIUNITUSNITUALIEUUTIUAIAMAIN
NSUIMTEAYIE NSUTIININEINIAETus 1w nsnsrvasuladnielu
$u msdamswazmuauenansvidetuiiniieadeuowsdamilu
nsUURMuURILEnIuNIal

CLO2: Lﬁ?iamimmmé’mﬁuﬁ‘mquamimmﬂﬁjmgﬂﬁﬁLﬂmmmﬁmﬁaﬂ
nagndlunisadugshafinyay

CLO3: vhauduiiy SuRaveuniii aswionar UfdRnungszdeures
aonuUsEnaunsTiRnUszaunsal



21-404-173-309

9T

nsEuin1AUURLInNTINgINANSAT 5 3(0-6-3)
Work-based Learning in Trading Business Innovation 5
ydeAuniau : 21-404-173-208 MsiseuinAUfURUIANTINEIAA

n13A1 4

ANB3UIYIIYIV
Aulufruanigumingdanisiussauauluaniudsenaunis nseuIuns
MUMNTZUVNIATFIUIUAUAIN (SEAVEIANITIIN) 1UUTMIT
NINEINT MuUNTEIBLazuIMITIdInenYy uUInIsgunIainisune
NUUTITNITIANITAUAT NUTATILYITOLANITVIY UUINITNANGNAN
e uuimsdanisiferfuianssunisdaasunisue uiiasie
namasiunuresdu waraudiosuisafungmevesgsiionmsdi
The work in the store is equivalent to that of a junior store manager
in an establishment; work process according to the quality store
standard system (Store manager level), resource management work;
target distribution and management work; sales equipment
management; product management work; sales data analysis work;
target customer group management; management work regarding
promotional activities; analysis of store operating results; basic
knowledge about the laws of commercial business
NAAWSNI5138U5Va95183v1 (CLOS):

CLOT: @onlguunAnauuimsningns unseanslazudmsitwng
NUUIMIRUNTAINTTAEY NUUIMISMIIANISAUM URTIendeyants
18 NUUIIMINgUanAndving NuUUIMSIanIsAatuRanTsunIs
dua’%mmimaLLazﬂg‘wmmaaqsﬁamié’wLﬁaLLﬁﬁﬂJ%ﬁ@ﬂﬁﬁWWiWU
UINTFINTIUAUNIN

CLO2: Tinizideyanisvoifiendtaymuardadulaufoeunelu
F1uA

CLO3: \Haulpaanuduiusseninanisudmsitmuneuasnanseniueny
neludu
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Work in the store is equivalent to the level of assistant department
manager or assistant store manager in the establishment; roles and
responsibilities of departments that support stores; communication
and team management; product identity verification work; work
standard inspection work; audit work (store manager level); financial
management and performance; document management work for
stores at the branch level
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Work in the store is equivalent to that of a senior store manager in the
establishment; information system that connects to the central
system and various branch stores; store performance management;
human resources management work within the store; innovation and
technology for trade development; planning; analysis; inspection and
performance monitoring
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