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2.3 UUIZUIUATULLNY

WY 1 BUUAYINTS AAUNR

AN55TULLBNNS AN ILUULANIANY (25,000 v N/AU/N1A) 50,000 un/Au/A
Uszanansansssuilleunasnavangns (2 U) 100,000 UW/AU
WA 1 WUUIYINTG UAZUAY 2 WUUIYITN ANAEUNU
AN ITULHELNSANYILUULANNDNY (30,000 UIM/AU/NA) 60,000  UIN/AU/A
Uszanaunisansssuilleunaannangns (2 U) 120,000 U W/AU
2.3.1 QUUIZNIUTIHTU (U8 : Um)
Uszaaun1595185u Dayszana
2567 2568 2569 2570 2571
1. ArsssudlounsAnwinuumuang 1,200,000 | 2,400,000 | 2,400,000 | 2,400,000 | 2,400,000
2. (IUUSMTIYINSINA1EUen (613) - - - - -
3. YUFUNNSBEUNISERUNTENTTITE(ET) - - - - -
599 1,200,000 | 2,400,000 | 2,400,000 | 2,400,000 | 2,400,000
2.3.2 9uUszaUs18918 (MU © UN)
s Yuuseuna
2567 2568 2569 2570 2571
1. anlganeaniuau 559,974 649,972 681,770 715,476 751,205
1. ANNDULNY 19,694 20,876 22,128 23,456 24,863
2. Aldany 18,502 19,612 20,789 22,036 23,358
3. m’?ﬁﬂ 8,092 8,577 9,092 9,637 10,215
4, ﬁﬂﬁ’]ﬁ’]i%ﬂiﬂﬂ 60,000 120,000 120,000 120,000 120,000
5. f-ﬁ'%ﬁlamwm 450,925 477,981 506,660 537,059 569,283
6. NUNTANW 2,761 2,927 3,102 3,288 3,486
7.8u 9 (38Y).......
2. WIYTLAU
UAINYIAY INeNVA 480,000 960,000 960,000 960,000 960,000
LAz
3. uasu (i) 4,459 4,727 5,011 5,311 5,630
ST EY 1,044,433 | 1,614,699 | 1,646,781 | 1,680,788 | 1,716,835
Alddnanawsal | 52,221.64 | 40,367.47 | 41,169.52 | 42,019.69 | 42,920.87
Alddnasariaade
ARDANANGNT EBERHS

1%
Y LY

& J = = [ ' Y & = a v a a ¥
NU BRNTIAIBTINLUYUNIIANT I1873U-91Y IMLﬂUIUG]’uJiSLUEJU UIENAYDIUNNINGIAYNLNEIVDY
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3.1.2 Taseadravangns

w1 (Plan 1)

Taseasavdngns uWu 2 (Plan 2)
WUU 1A WUU 1B
nunIvNan1e liteanin - 24 w289 30 wi2ene
Major Courses
1. nquINUeAy - - -
Core Courses
1.1 nUsAy - 18 w2e17s 18 n142eAs
1.2 Ideavlsduniiein - - -
2. nquividen lidesni - 6 MLIEIN 12 miieie
Elective Courses
RUINIVIINYITNUS/N15AUATIDETE - 12 wiaenn 6 Wenn
Thesis or Independent Study
Courses
3. MSANYIAUAINDATE - - 6 W1EA8
Independent Study
4. e Twus Thesis - 12 w2879 -
WA - 36 W2En9 36 wiaenn
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3) 5787391 waznulenn
dmSuuky 1 Luu3unis 18
1. ngadnnUedu 18 wihefn TiAnwainseivseludl

Core Courses 18 credits.

21-604-071-101 AT6FAARSTINTD 3(3-0-6)
Business Economics

21-604-071-102 MIPAIARIIA 3(3-0-6)
Digital Marketing

21-604-071-103 N13RULAENTUYINITRUNNGIND 3(3-0-6)
Financial and Accounting in Business

21-604-071-104 MA0ETNWSINGWN195IAY 3(3-0-6)
Business English Communication

21-604-071-105 NagNENIIINNITBIANTUATNINEINTUY WY 3(3-0-6)
TugmRdva

Organizational and Human Resource
Management Strategies in Digital Age
21-604-071-106 F5n15338M19g31a 3(3-0-6)

Business Research Methods

2. NAIY RN
Elective Courses
Wi 1 WuUdnnas 18 6 mihein WhidenAnwanmedvdellil
Model Plan 1B 6 credits. Select from the following courses :
21-604-072-101 nguanglunisaniiugsia 3(3-0-6)
Business Laws
21-604-072-102 nagsnsidugihuaznisdeansiBsaineassd  3(3-0-6)
Leadership Strategies and Creative Communication
21-604-072-103 USTENAVIALALITYTITUNNEIAY 3(3-0-6)
Corporate Governance and Business Ethics
21-604-072-104 MFIANTIRUTITUTINUALNITLATINGINT 3(3-0-6)
Shared Culture Management and Business Negotiations
21-604-072-105 MslATIzsssRaLiiensdnnisasielnl 3(3-0-6)
Business Analysis for Modern Management
21-604-072-106 1loN@ANINEINALALNTATIUNUTIND 3(3-0-6)
Business Opportunities and Business Plan Creation
21-604-072-110 msdnn1sanuidssiaznngingilusidnsgsia 3(3-0-6)

Risk and Crisis Management in Business Organizations
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21-604-072-212 WeAnssuUIInAeEnlugARTva 3(3-0-6)
In-depth Consumer Behavior in Digital Age

21-604-072-214 N15INLNUNTFRINTTINAYNT 3(3-0-6)
Strategic Tax Planning

21-604-072-215 Nagnsn1sInNsiggunu 3(3-0-6)
Supply Chain Management Strategy

21-604-072-216 N133AN5§INATENINUsEIAadislv 3(3-0-6)
International Business Management in Modern Era

21-604-072-218 NagnsSNITIHATIEINANNINELAY 3(3-0-6)
TAUswNTUN9NITEY

Securities Analysis Strategies Using Financial Programs
21-604-072-221 A1sIansinAluladfdavatasuinnssy 3(3-0-6)

Digital Technology and Innovation Management

3. NaUAINEIINUS 12 lefn w1 wuudninis 1B anwansedysaluil
Thesis 12 credits

21-604-074-201 ANInus 1 3(0-6-3)
Thesis 1

21-604-074-202 ANgINUS 2 3(0-6-3)
Thesis 2

21-604-074-203 INYIINUS 3 6(0-12-6)

Thesis 3
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MUK 2 LUUTIIN
1. nguivdedu 18 wihein iAnwiansedvselull

Core Courses 18 credits.

21-604-071-101 AT6FAARSTINTD 3(3-0-6)
Business Economics

21-604-071-102 NIPAIARIIA 3(3-0-6)
Digital Marketing

21-604-071-103 N15RUKaENTURINITRUNINGINI 3(3-0-6)
Financial and Accounting in Business

21-604-071-104 MA0ETNWSINGWN195IAY 3(3-0-6)
Business English Communication

21-604-071-105 NagNSNITINNITOIANTUALNTNINTUYWE 3(3-0-6)
TugmRdva

Organizational and Human Resource
Management Strategies in Digital Age
21-604-071-106 F5n15338M19g31a 3(3-0-6)

Business Research Methods

2. NAIY RN
Elective Courses
Wit 2 WA 12 mhein WhdenAnvansedvsellil
Model Plan B 12 credits. Select from the following courses :
21-604-072-101 nguanglun1saniiugsna 3(3-0-6)
Business Laws
21-604-072-102 nagnsnsidugihuaznisdeansiBsaineassd  3(3-0-6)
Leadership Strategies and Creative Communication
21-604-072-103 USTENAVIALALIIYTITUNNEIAY 3(3-0-6)
Corporate Governance and Business Ethics
21-604-072-104 MFIANTIRUTITUIIUUALANTLATINGIAR 3(3-0-6)
Shared Culture Management and Business Negotiations
21-604-072-105 MslATIzsssRaLiiensdnnisasislnal 3(3-0-6)
Business Analysis for Modern Management
21-604-072-106 1loNaNNgINALALNTATIUNUTIND 3(3-0-6)
Business Opportunities and Business Plan Creation
21-604-072-107 msdugusenaunisadielng 3(3-0-6)

Modern Entrepreneurship
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21-604-072-108 MsuImsIamsTinadudmsuduimsealud  3(3-0-6)
Contemporary Management for Modern Executive

21-604-072-109 ATIANTTNTAINU 3(3-0-6)
Investment Management

21-604-072-110 msdnnisaandeuazanzingdlussAnsgsia 3(3-0-6)

Risk and Crisis Management in Business Organizations

21-604-072-211 MITATATIAUAMAZADUNUANIINITAAIN 3(3-0-6)
lugmRdvia
Branding and Marketing Content in Digital Age

21-604-072-212 na@nssuguslaadadniugafivia 3(3-0-6)
In-depth Consumer Behavior in Digital Age

21-604-072-213 N13IANITADINNAITAAN 3(3-0-6)
Marketing Channel Management

21-604-072-214 NSIUHUNIBOINITINALNG 3(3-0-6)
Strategic Tax Planning

21-604-072-215 Nagnsn1sInNsiggunu 3(3-0-6)
Supply Chain Management Strategy

21-604-072-216 N133ANN3gsATEMINUsEmaadell 3(3-0-6)
International Business Management in Modern Era

21-604-072-217 wAluladn1enstuuasdunsngaiva 3(3-0-6)
Financial Technology and Digital Assets

21-604-072-218 NagNSNITIATIANENNINE LAY 3(3-0-6)
Tl Usunsunien1stu

Securities Analysis Strategies Using Financial Programs
21-604-072-219 N1AANITNITRUTEWINUTEINA 3(3-0-6)
International Financial Management
21-604-072-220 N1I0ANILNINUTENA 3(3-0-6)

International Marketing
21-604-072-221 n1sdnn1svalulagfavianazuinnssy 3(3-0-6)

Digital Technology and Innovation Management

3. NFUNSANIAUAIIBATE 6 MeAn W 2 wuudvAn Anwansedvselul
Independent Study 6 credits

21-604-073-201 NISANYIAUAINDEASY 1 3(0-6-3)
Independent Study 1
21-604-073-202 A1SANWIAUAIDASE 2 3(0-6-3)

Independent Study 2
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3.1.4 WAUNISANYILEUDLUY
BHUNTISANEILEUDLUS FIUSUBNY 1 UUIYINTS 1B

Unsanen 1
A1ANTSANWN 1

a

21-604-071-101 AT6FAARSTINTD 3(3-0-6)
21-604-071-102 MIPAIARIIA 3(3-0-6)
21-604-071-103 N13RULAENTUYINITRUNNGIND 3(3-0-6)
21-604-071-104 MA0ETNWSINGWN195IAY 3(3-0-6)
21-604-072-1xx Ng3¥uaFen 1 3(3-0-6)

59 15 wueia

YUIYUTIN 15 Ylunagunn
A1ANTSANWYIN 2

21-604-071-105 NagnNsN1TINNITOIANTUALNTNINTUYWE 3(3-0-6)
lugARIva

21-604-071-106 F5n15338M19g31a 3(3-0-6)

21-604-072-1xx NgxvNaeN 2 3(3-0-6)

21-604-074-201 Ineiwus 1 3(0-6-3)

59 12 wneia

daluaFeusan 14 dlusseduani

UnrsAnwd 2
A1ANTSANWYIN 1

21-604-074-202 NgINuS 2 3(0-6-3)
593 3 wiena
HalaeSeusau 6 Falusradunnsi
AansAnud 2
21-604-074-203 INg1TNUs 3 6(0-12-6)
33 6 WU

YIUIYUTIN 12 Y lussaduau



o =]
A1ANIIANEYIN 1

A1ANTSANWYIN 2

AMAN1SANEN 1

o ]
A1ANIIANEYIN 2
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BHUNISANYILEUBBUL SIMSUBNY 2 LUUIVITN

21-604-071-101
21-604-071-102
21-604-071-103
21-604-071-104
21-604-072-1xx

21-604-071-105

21-604-071-106

21-604-072-1xx
21-604-072-1xx

21-604-072-2xx
21-604-073-201

21-604-073-202

Un1s@ne 1

a

\ATHEANENSTINA
NIAAIARING

N5RUKAENTUYINITRUNEIND

N5AANTN NG YNNTINT

naxivaen 1
593
YNUWIYUTIN

NALNENITIANITOIANTHATNINEINTUYWE

TugmRdva
WBN15ILN19gIND

I a I
naudywden 2

I a I
nau3¥wden 3

594
FluaTEUsI

Un1sAnen 2

nauIyLaen 4
ASANWYIAUAINDETY 1
574
aluadousu

ANSANWIAUAIDATE 2
593
YU HUTIU

15

12

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
15 WUWAN
Halasradunns

3(3-0-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
12 WU
Halasradunns

3(3-0-6)
3(0-6-3)
6 WUWAR
Falassaduad

3(0-6-3)
3 28nn
Yrlusraguan
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3.1.5 ANDSUNYANYMLIIBIVT WAHAANSNITISEUT
AB5UI183U
NgUIYIVIAY 18 Miqefin

21-604-071-101 \ATEFANENTTIND 3(3-0-6)
Business Economics
A195UNYIIEIYT
V9w LATEIAIENTIaNIALAZUNNA UG ufLATeraniganIaubilunis
andulanagnisanaunugsnala damguiasegatansunatauildlunis
AAT1zRnzLasegnatuefn JagUu wazeuraald naonaudAsIsinsdl
fheghasulsandlneuagluseUsyme
Micro and macroeconomic theory, apply microeconomics theory to
decision-making and business planning, apply macroeconomic theory to
analyze past, present and future economic conditions, as well as

analyzing sample cases both in Thailand and abroad

HaAWSN15138UTYa93183%1 (CLOS)

CLOT: Mmqwﬁmi@mam%ﬁ;amﬂLLazwmﬂ

CLOZ : ingufmsyamansaniatunisdedulawasnisinaunugsia wayly
VO ATEFANERSUNAIANTIATIERN NATYgRTueRAn Tty was
aUAN

CLO3 : uanswanslaszvinsdisesaislutssmalveuarlussseina



21-604-071-102

23

N1INANNAING 3(3-0-6)
Digital Marketing

A193UNY I

wAAREIfUNSIAIARTTE NsnanRavatunsieats msidousesening
NINAINAIVALAZNSAULNYIEINY NTIATIEVIAINABINITUA N ANTTY
AUSLAA YBININTAAIN MIRRU LKA MSUNAENSNITAAINAMEADULNUG
wallan1svnsnanRaTa nsadaiden msesnuuude nsUsudiuna n1s
Uimsgnénduiudynndvia msldiedevisdsnuesulatuazdolvsl

Digital marketing concepts, digital marketing and communication, the
connection between digital marketing and business growth, analysis of
consumer needs and behavior, marketing channels, developing a plan
for a content marketing strategy, digital marketing techniques, content
creation, media design, evaluation, customer relationship management

in the digital age, use of social networks and new media

NaAWSN15138UTYa93183%1 (CLOS)

CLO1 : BBusuAnAIfUMIIaNARdsta MsnainRavadiun1sdoas ns
Foudesyninnsmaiafdviauagniniulnvesssfia milesigiay
ABINTUATNOANTTUNUSINA UALYDININITAAIN

CLOZ : UAAINITNAUILHUAIMSUNAENGNITNAIAAAILABUNUA Lazinadia
MIYININAARINE

CLO3 : a$1auilovinisoonuuvde n1sUseiiiuna N13UIMTgnAduTUSYRA

aa v

favia waznsidaseviedinueaulatwaraalyl



21-604-071-103

24

N15RULaENTUYTNITRUNNGINY 3(3-0-6)
Financial and Accounting in Business

ANBS UYLV

w1 Alun153An151155uree5A9 ANdNiussEninandudsnay
Hanauwny N1sUsEIliuya n1siaTzikavdndulaamunisgifianigla
AukduoutaraInliuiuey wgnisaldagtulunainnisiiunaznis
WAsuuasislulssmeauagsinsssina Foyan1adydlusunsiuvesnanis
N13IATIEAFIUENNNTRULALHANITANMTUIUYDIAINTT MannITwazinaia
n1slddeyanunuiaztoyalBauTualun1sINawHy N1TAIUAL UAZATS
Anneiiiensindulangine

Responsible for managing the finances of a business, the relationship
between risk and return, valuation, analyzing and making business
investment decisions under uncertainty and uncertainty, current events
in the financial markets and changes both domestically and
internationally, accounting information in the business's financial
statements, analysis of the financial position and operating results of the
business, principles and techniques for using cost and quantitative data

in planning, control, and analysis for business decision-making

NAAWSN15138UTYa93183%1 (CLOS)

CLO1 : eRnewihillunsdnnisnsiuvesgsia Auduiussenineanuides
WATNANBULNY Wazn1TUTEliuyan

CLOZ : wanin1sinsIzsinasdndulaaimunisgsianeldanuuiusuuasy
aruilsiutiueu mgmsailigtulusaiamaiiusazninUdeundasis
ludszinauazdraUsema Jayan1aUndlusunistuvesianis uag
NTIATIENFIUENNTRULAZHAN TANTUNUYDIAINT

CLO3 : 1gUayarunuuazdoyaidauSunalunisnnaunuy ASAIVAL Wagn1s
Annpiiiensdadulanagsia



21-604-071-104

25

m's?iaa'ﬁn']mé’anqusqsﬁa 3(3-0-6)
Business English Communication
ANB5UYTIEAYN
Anuazituinuenwdngui 4 duluviungsia Tnewdunisldsidmd
duumgsia UuuUstleauarhiensaliilennsdoansmisssia nsuuzi
Fyana ManuUzudumnessi nsidinunaznisidumaiiofadegiia
MfluagnseuiFessmnagiia naensumadusaminedidnnsedndiile
Ansodoasniegina
wneme  Msfauaztssdunanisinu Weeiuazuuuiidnus selud
WA, 139 S vnens  wela (Satisfactory)
1.9. 930 U nneds  ldwela (Unsatisfactory)

Practice and develop all 4 English skills in a business context,
emphasizing the use of business vocabulary and expressions, sentence
patterns and grammar for business communication, personal
introduction, meeting business partners, socializing and business travel,
listening and reading business stories, as well as writing electronic letters
for business communication
Remarks : The measurement and evaluation of the study, give the

following character rating levels :

S : Satisfactory

U : Unsatisfactory

HAAWSNT5138USVa951831 (CLOS) :

CLO1 : fivinuzniwndangquiis 4 ddluuungsia taedunisldddng oy
yagania ULUuUsEleanaghensalilenisdoansmegsie

CLOZ : Apansuazuuztdyana MsnuUziudiunisgsna msddsauuaz

NSAUNIANEAARREINY NSLAYNITEIUTBITINNGTNT
CLO3 : WawaanueBianvselindiiofnsedoa1sniagsia



21-604-071-105

26

%

NaYNSN1TIANITBIANIUALNSNEINTUY LT lUARING 3(3-0-6)
Organizational and Human Resource

Management Strategies in Digital Age

A193UNYIIEIU
unumuazniivesinuinislunisdanisesdnsuazninensuyudluga
Aavia YausssuesdnsuaznisiUdsuulasnielussdng nsdanisaudauds
NNIFINUNUAIAIAY NIFETINLAZNITAALADN maﬁ&umuazﬁﬂausuqﬂmﬂi
n1sUsEliunan1sUJURNu nsusmsnayselevt aladns audasnde
WAL TN TUFUNUS

Roles and duties of executives in managing organizations and human
resources in the digital era, organizational culture and changes within the
organization, conflict management, workforce planning, recruitment and
selection, personnel development and training, performance evaluation,

benefits management, welfare benefit, safety and labor relations

NaAWSN15138UTYa93183%1 (CLOS)

CLO1 : efwsunumsasninfivesinudmslunisdanisesdnsuazninens
uyuslugafdvia Taussauesdnsuaymaiudsunuaineluesdng way
AIIANITAIUTALES

CLO2 : 4AN1SNITINUNUAISIAN AITATIULALATAALADN NITHAILUILAE
AnousuymaIng

CLO3 : kanan1susziiiunan1sufuncu n1suimsnayselesy adaminng
ANNUADAN LAY LTI UALNUS



21-604-071-106
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3B1133eNegsia 3(3-0-6)
Business Research Methods

AN93U83183Y

SULUUNTZUIUNNTIVENNGIAD nsdnideniiteifouagnisdadinin ns
MR ULAZDDNLUUINUITY NITNUNIUDNAITLALITIUNTTU msé’i’jqam@gm
sulouiBmassniunmsiderin g NSIFYLTINUAIN UAZNIS
Iouuunawds madeniedesilefiltlunsiss mafususudeya ns
Ans1gvteya N1sdnauen1TIelugdvInis uagn1sinvinlasesiauay
891U seileuasesssunmNTelunyed

Business research process model, selecting research topics and asking
questions, research planning and design, review of documents and
literature, hypothesizing, research methods including quantitative
research, qualitative research, and mixed methods research, selection of
research tools, data collection, data analysis, presentation of academic
research and preparing research outlines and reports, human research

ethics regulations

HAANSN5138USVa951831 (CLOS) :

CLO1 : a8Ug5UluUNs¥UIUNNTIUNGINT

CLOZ : fidonihdoidonazn1snasany N5 IHLLAZDBNLUUINYISY N5
NUYIULDNAITHAZITIUNTTU mséﬂ%amﬁgm 52 08UIINMIANAUNNT
Werimsldedaiina maidedmmnn waensifeuuunauis

CLO3 : Samunuazidanndedlefildlunsive msfiusiusandeya waznis
AATIEaya

CLOA : Yauanisi98luldeinnnis wazdnilasisnalassieaunisive was
seileuasesssum I deluuywd
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(WUUIYINTS5 1B tAaN 6 NUIENRN  BASLUUIBITN taan 12 wuena)

21-604-072-101

nuanglun1saiiugsia 3(3-0-6)
Business Laws

AB5UYT18YN

sUnuunsauiugsianiungvung unuimvesn1saniugsialugafiia
nguiuazuuIAnnIangnefeIfus i Suunanuiuiateues
ANeusms unumkazANduiusyednedanis gheviu n1suiefanis uaz
N133ngINMVUNGUUTENIULATE

Legal business model, role of business operations in the digital age, legal
theories and concepts regarding authority and duties, management
responsibilities, roles and relationships of management, shareholders,

business divestiture and business reorganization into a conglomerate

group

NaAWSN15138UTYa93183%1 (CLOS)
CLO1 : 83U185ULUUNISANIUTIAIMIUNY VLY LATUNUINYDINTTALTEU
g3nalugARITa
a a a o o v A
CLOZ : WAINE WA HAELUIANNINNG UUIULNYINUBIUIINUIY
CLO3 : 37UNANUSURATDUVDE8USUIT UNUIMLALANNFUNUSVDIHE
INANS pﬁﬁaﬁu N15UIUAINTT LaENITINTINMVUNAUUTEN IULATE



21-604-072-102
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nagnsmadugiiuaznisdeasiBeaineassd 3(3-0-6)
Leadership Strategies and Creative Communication

A195UNYIIEIYT

n1sasawariauinveanudugin nisadsanimwindeulunisvineu
suduazinwenisanaulaluanimwindeunisvingnusiuiu nsimuines
msvhauduiiuegnagnénsviemuduiinegelivszdnsnm Bnsdeans
\Beadassinessiafiussaniam wazuuamafoalumsuilutedauds
waznsdanisanudaudsluiivhan

Building and developing leadership skills, creating a collaborative
environment and decision-making skills in a collaborative environment,
developing teamwork skills and effective teamwork strategies, effective
methods of creative business communication, and guidelines for conflict

resolution and conflict management in the workplace

HAAWSNI5138U5Va95183%1 (CLOS) :

CLO1 : gBugnsassuazimuvinsganuluiiin msadanmuindenly
n1svinuIndukazinven1sandulaluaninwindennisineu
petaly

CLOZ : waasnsiamuvinwnsvhaudufiuuaznagnsnisinanuluiivedns
fUsgansam

CLO3 : Suunuagidonisnisdeam sidiaineassdnisgsaniiusyansnm

CLO4 : 3wisuumsUtRlumsuAladedaudauasnsdnnseudaudslui

911974



21-604-072-103

30

UTTENAUIALALIIUFITUNNGIND 3(3-0-6)
Corporate Governance and Business Ethics

AN93U83183Y

ANFURNTOULAZATIIUTIAIVRIUSENBUNSTTIRed N NIas RN
fusznaunsdsay Jadenildvdnasioaiosssnvesiusznounis asusssulu
N15ALHUTINY 1naiN13AnAUT9Te555UEIAY N1sadivaSuLasiaun
35T 555UAVIA UTTENAUIA §55UAUAETEY UildedTed Asuau
WWwéjuﬁ ngmnegsAafiisatesiunisdiiugsin mswmuiesdnslian
mmé’fﬁwhuﬂ%’my?LﬂiwgﬁﬂwmﬁENLLasmiﬁﬁi'imﬁma N13AIUAY
a‘%saiimmqqiﬁaﬂy’ﬂuﬂigmmawi’wdizmwi

Responsibilities and ethics of entrepreneurs towards society, creating
shared value, social entrepreneur, factors that influence entrepreneurial
ethics, business ethics, business ethics decision criteria, promoting and
developing ethics, good governance, corporate governance, green
governance, green character, carbon footprint business laws related to
conducting business, developing organizations for sustainability through
the philosophy of sufficiency economy and good governance, controlling

business ethics both domestically and abroad

NAAWSN15138UTYa93183%1 (CLOS)

CLOT : pBU18mNLTURATOULAYITTENUTIUVDIUTENBUNMSTTInad AN N3
a¥1anuAts fuszneunisdsay Jadediidninaneasusssuves
AUTENEUNTT LarasysTIHlUNSATUgIAR

CLOZ : wannaudin15Andulaasesssugsng MsasaasuasimuIsesssy
5550178 UITENAUIA 535U AU1adTed gUlduETeY A1suay
wlouyi

CLO3 : agUnguanegsiaiiisatesiunssuiugsio msamuiesdnslviin
AUl s segianeliesuaynsiisssiniuia msmuay

A3U53IUNNgINISlUUsEImALarAsU ST



21-604-072-104
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N13AANTITIUSITUIINUALNITRATINGIND 3(3-0-6)
Shared Culture Management and Business Negotiations
AN95UNETI8IYT
NITALATIZAANINLINAOUN NFIAULAZ TAUTTIY TLATIZATAUSTIUVO
Auslaaluszivlan dnwurvewataluseiugiinig u1nsguvedsesssuly
wiazUszine N15ENeUTLAEIRUAIINLANAIINITTMUSITN N15TATI29
Haymvean1sdanisTausssusiuarnsuimsdanistutausssufianstuly
wAazUTENA dNENAVIIUUSTTUNTNIA TAIUSTTUUIUIYIF N1TUNIVBS
Sausssufiinansenusenisfuauleun BULATYNTANANTNITUINITIANIS
MATAN19L959109509TUTRILGTTUAS 9 Lazn159nn1sANTaudslunng
R39RETEVB LS TTUALANAIATY
Analysis of the social and cultural environment, analysis of consumer
culture on a global scale, regional market characteristics, standards of
ethics in each country, training on cultural differences, analysis of the
problems of managing common cultures and managing different cultures
in each country, influence of regional culture, international culture,
diffusion of culture that affects the formulation of management policies
and strategies, negotiation techniques in different cultures, and conflict
management in the negotiation of different cultures
NAAWSN15138UTYa93183%1 (CLOS)
CLO1 : 83U18NITIATIERANTINUIAROUNIIAIANUALTTMUSTIN TLATIZH
Tausssuvewuslanluszaulan Anvazvewainlusziugiinia
CLOZ : pRunsanAssIuvesasesalubdazssma waznisilnausuiieaiy
ATULANANN I TAUTTTH
CLO3 : kandn153tAT1zA T n1u99n159nN1TTRILGTTUIINLA T AITUTUNS
Jnnsludmusssuivnsriuluusasysema Svdnavesimusssugiinim
JAUSTTUUIUIDIR waZNITNTVeTTRUsTTUTTiNansEnuAanis
MMMUAUlEUIELALENEAAATNITUIINTIANTS
CLO4: @onldvmatian15i597179 59 luImUsTTUANN 9 LazN1TIANIIAILTALLES

TuN15L95919959 9B TAUSTTUTLANFAIAU



21-604-072-105

32

mMsaseiganatnantssanisasielvl 3(3-0-6)
Business Analysis for Modern Management

A95UNE 183U

N15ATIERAaNssun1egsivadelnl mslesendeyalunisdndulaves
fuivns msthdeyauazmsiesesiluldiflennsussens ensweinsal uas
ensdndulanisgsa maamuanuAslunmsinngigsiaegadussuy
msuszgndldlunsiadulamsgsruiiuguvesdeyald wasnsdifnwns
Ansesiteyaionisindulamagsivadielul

Analysis of modern business activities, data analysis in management
decision-making, using data and analysis to inform, forecast, and make
business decisions, developing thinking in systematic business analysis,
application to make business decisions based on data, and case studies

of data analysis for modern business decision-making

HAAWSNI5138U5Va95183%1 (CLOS) :

CLO1 : aFuigmsiasigninanssunigshvadelnl wagn1siaszdeyaly
nsinaulavesEuIMg

CLOZ : damstoyauazmsinszsilulfifionisussens wonsnennsel uas
iionnsfndulaniagsia uagnisimuiruAnlunsiiaseigina
agnaduszuy

CLO3 : ldTayaniagsialunisdnduls wazajunanisiasieinsal@ne
Rerfumseneideyaiiienisindulansgsiaadslusl



21-604-072-106
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TaN1aN195INILALNITETIUAUTIND 3(3-0-6)
Business Opportunities and Business Plan Creation

AN93U83183Y
mMssziannndenyssiaiieltiludeyalunisfumilenianisgsfa
mMyiangsAll Mevsadiulonianisgsia waznsideuunugsia ieldlu
nsiuALLINIStuNISAL U UYeIRaNT

Analysis of the business environment to use as information to find
business  opportunities, new business development, business
opportunity assessment, and writing a business plan for use in setting

guidelines for the operation of the business

HAAWSNT5138U5Va951831 (CLOS) :

CLO1 : sBunsmsiiasesianmuandesmagsiaiieldidudoyalunsium
lon1an9gsna wasn1simungsialn

CLOZ : 4anan5Useiulenman1egsna wazaingaseneausindeniegsne

CLO3 : Tpuuazihiausunussia wisldlumsimuauuimislumsdiiuay

YBINANT



21-604-072-107
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nsugusznaunisadie il 3(3-0-6)
Modern Entrepreneurship

ANB5 UMY

dnvaziazauantRvesuszneunsatelnl unuimmihiivesuszneunis
559 n13dan13g3Ra nsliesgdqudnuus Fnugisndudiniy
Ausznounisganalugaadelnd winnssudunsduiuseneunis Javiuas
fuanaulunisamuginalua wagnisiauiunugsialaewiunisfinyiluga
GEEIREY

Characteristics and features of modern entrepreneurs, roles and duties
of business entrepreneurs, business management, feature analysis,
essential skills for business entrepreneurs in the modern era, innovation
and entrepreneurship, problems and threats in new business investment,
and developing a business plan with an emphasis on education in the

modern era

NaAWSN15138UTYa93183%1 (CLOS)

CLO1 : efednwazazauaNTAvesiUsznounsailysl unummthiives
HUTENBUNTTIIND WaEN1STANISESAa

CLO2 : wansmsAsevigdnuas vinvednudmiuiussnoumsgsialu
gradelval uazuinnssuiunisduduszneunis

CLO3 : Waulynuazduanaulunisamussialvl wagnsiauwugsia
lneiiunisanuilugaarielvl



21-604-072-108
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n1suIMsdanissasisdmiuduivnsealnal 3(3-0-6)
Contemporary Management for Modern Executive

ANB5 UMY

watan1suImsiansinadedmsuguImsyalud nswseuaunsauves
fuimsgalmilifanuaansaniuiiesdnsaiands medanisuimsniig
ynWuRDDIANT NsWaUIN1Izii N TAsuLUasdmiuguimsgalnsl
mﬂﬁﬂﬂWiu%mﬁamaﬁmqw%‘maﬂmuﬁaEJmifT’l‘wum{]’mma WMANANTS
TNUNAYNS WMATANITIANITTITEUY IMATANITIANITOIANT ALANIS
AWUIDIANT INATANITHAUITAAINAILITOVDITINIUY ATANITTANIS
Anusluesdns nmsianusluussendldldegramsngay

Contemporary management techniques for modern managers, preparing
modern executives to have the abilities that the organization expects,
organizational engagement management techniques, developing
transformational leadership for modern executives, management
techniques focus on work achievement by setting goals, strategic
planning techniques, systematic management techniques, organizational
management techniques, organizational development techniques,
techniques for developing team capabilities, knowledge management

techniques in organizations, applying knowledge appropriately

HAAWSNT5138USVa951831 (CLOS) :
CLO1 : gfunawaiian1suImsdanissinadedmiuguimsyal
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Investment Management
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Theory and practice in managing investment asset groups, structure of
financial markets, choice and evaluation of the value of investing in
various options, common stock analysis, gsovernment and private bonds,
collateralized securities, futures contract, evaluation of investment

returns and risks, and case studies on other contemporary special topics

HAAWSNI5138U5Va95183%1 (CLOS) :

CLO1 : gBuengufiazuuiufuiilun1sdnnisngudunsndanu laseasna
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Risk and Crisis Management in Business Organizations

ANBS UYLV

Siimwamaqmwm%m WQU@QQWNL%BQ {j’i]{]”&lﬂ’JWEJL%EN 'N’ﬂiﬂ’ﬂllL%EN 13
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Nature of the risk, risk theory, risk factors, risk cycle, risk assessment, risk
management concept, setting up an effective internal control system in
the organization, including creating an enterprise risk management plan,

crisis management strategy, and crisis management planning processes

HaAWSN15138UTYa93183%1 (CLOS)
a a a = a ) a
CLO1 : 83UN85350I1RVBIAUEY N ufadnudss Jadeanuidss 2993
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Branding and Marketing Content in Digital Age

A195UNYIIEIYT
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Principles of brand creation, brand creative concept, branding strategy,
factors influencing brand creation, brand identity, sustainable brand
development, consumer personality in the digital age, type of content,
content source, purpose of content communication, content elements,
developing a storytelling strategy, presentation, and brand health

monitoring

NaAWSN15138UTYa93183%1 (CLOS)
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In-depth Consumer Behavior in Digital Age

A195UNYTI83U
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Principles and analysis of consumer behavior in the digital age, target
customer analysis, consumption and purchasing behavior of consumers,
purchase decision process, analysis of consumer problems or needs,
finding information and evaluating options, purchasing decisions and
post- purchase evaluations, customer journey path, the influence of
culture, society, and family groups on purchasing decisions, new lifestyle,
rights and protection of consumer rights, and technology related to

consumer behavior in the digital age

HAAWSN13I38USUa9318391 (CLOS) :
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Marketing Channel Management

A193UNY I
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Marketing channel management system, designing the structure of
marketing channels in various formats, choosing a marketing channel,
managing middlemen at various levels, motivating and evaluating
intermediaries in marketing channels, electronic marketing channels,
planning and developing distribution channels, product distribution
through supply chain management processes, and the use of technology

to organize information in marketing and distribution channels

HAANSN5138USVa951831 (CLOS) :
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Strategic Tax Planning

A193UNY I

NANNITINNUNIBOINTTINaENS ngsetlounasdataAuvaInsuassning
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Principles of strategic tax planning, rules and regulations of the revenue
department, difference between tax evasion and tax evasion, saving
taxes in legal ways and without ethics, tax planning for small, medium,
large, and international businesses, tax administration methods, and

make tax plans, analysis of case studies related to strategic tax planning

NaAWSN15138UTYa93183%1 (CLOS)
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Supply Chain Management Strategy
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Context of supply chain and logistics, logistics planning, modern supply
chain  management strategies, procurement, production, inventory
management and smart warehouse, transportation, e- commerce,
logistics, information technology in modern logistics management,
managing relationships with suppliers, and managing customer
relationships in the supply chain, creating a competitive advantage

through logistics

HAANSN5138USVa951831 (CLOS) :
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International Business Management in Modern Era

ANBS UYLV
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Nature and role of international business, international business
environment, modern techniques and methods of managing
international business, international business policy, international free
trade agreements and their impact on the Thai economy in modern era,
international  standard management agreements and systems,
international cargo insurance, international law, international finance,
international marketing, culture and consumer behavior in global
markets, expanding trade abroad, international trade negotiations,

problems and limitations in international business

NAAWSNT5138UTYa93183%1 (CLOS)
CLO1 : 88 UN8ANWULLATUNUINYDITINITENINUTENA LATANINLINADY
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Financial Technology and Digital Assets
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Digital assets, blockchain technology, latest financial technology trends,
token opportunities, turning tangible and intangible assets into digital
assets, financial success of Bitcoin and Ethereum digital platforms,
understanding blockchain, financial system based on central banks and
services in the capital market into a financial system without
intermediaries (De-Fi), creating a smart contract and NFT (non fungible

token) technology

HAANSN5138USVa951831 (CLOS) :
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Securities Analysis Strategies Using Financial Programs

A193UNY I
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Trading strategy design, market analysis, portfolio management,
securities analysis using financial programs, forecasting the price of
securities, fundamental and technical analysis for investment and

speculative decisions

HAAWSNT5138U5Va951831 (CLOS) :
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International Financial Management
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International financial management, environment and problems in
financial management of international business, analysis of international
financial problems, international financial system, currency exchange
market, factors affecting exchange rates, exchange rate risk management,

international investment, international working capital management

HAAWSNI5138U5Va95183%1 (CLOS) :
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International Marketing
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International marketing management and country integration, features of
the ¢lobal market, analysis of the g¢lobal market environment,
international organization, consumer behavior in the world market,
formulating strategies for international competition, selecting target
markets in the global market, methods and strategies to reach target
markets in each country, international marketing mix planning, and

control of international marketing operations

HAANSN5138USVa951831 (CLOS) :
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Digital Technology and Innovation Management
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Concepts about digital technology management and innovation,
strategies for using technology to increase organizational performance,
application of technology for organizational management, analysis of
technological needs for management, management of research and
development of innovative business, and patent registration and

intellectual property registration
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Independent Study 1
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Self-study in business administration topics or problems according to the
students' interests related to the subject matter learned in this course
with the approval of research advisor; preliminary research on the topic
of interest; a review of the relevant literature to create a conceptual
framework; propose of research methods; presentation of self- study

outlines; and must be approved for further action by the committee

HAANSN5138USVa951831 (CLOS) :
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Independent Study 2

u109AUNDY : 21-604-073-201  n1sANYIAUATIDETE 1

A193UNYIIEIU
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Torauauurmuunin naud Alinmstsnuiuussgndldedisgnies
Continuation of self- study on topics or problems in business
administration; data collection from the tools proposed in the self-study
1 ; processing and analysis of collected data; discussion and conclusion;
prepare a complete self-study report (Draft) with the approval of the
advisor; presentation of the study results to the defense examination
committee which is a faculty member in the field or faculty; preparation
of a complete study and research report in the format specified by
curriculum  administrative committee; findings presentation and
recommendations based on concepts and theories that have been

correctly applied
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Thesis 1
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Thesis composition or a thesis example in a related field; determine
thesis topic in business administration; development of the concept of
the thesis with research advisor’ s approval; presentation of thesis topic

to the thesis topic committee
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Literature review on related to the thesis topic; design of research
instruments and research methodology; preparation of thesis outline
with consideration of the research advisor; presentation to thesis

examination committee
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